


contents

04 About the Editor

05   · A word about the participant
· A quick preview

06  Feature Story Finding Amelia 
Written by US based writer Todd Selleck

17 · In A Dream - Directed by Edina Kishonthy
Winner of this year's shorts

10Everything You Always Wanted to Know: 
How to Sell your Films Online

16Zarido.Á(Recall) directed by D!niel Reich

15Bob Cole
Writer of ªthe scripts ªScarlett's Gostsº, ªTheodoreº&  
ªWhite Corvetteº pg 15 continued on page 8

20 Tips to Clip
International Ruler

7
16

1822

10
Must See
               

Jim Caroll 
Resurrection Time Conspiracy - Soundscapes

2



9

OUR AWARDS &
NOMINATIONS
QUEENSLAND 

Top 100 
nominations
The movies that caught our eyes

26
6 highlights  

in short Feature 
Stories

10

09Our achievemnts and nominations:
Cultural achievements

21Micropone Pickup Patterns Every Filmmaker 
Should Know

26 In Top 100
Film nominations fro 2017-2018

37 From Previous Years - entries we recommend 
watching - review

39 Hollywood in Action - gross earnings, quotes, Mojo 
reviews

sell your ® lm on 
Facebook

25 Cubeman - Written by  Gy!rgy Somogyi  a short drama 
directed by Linda Dombrovszky

3

Script Writers



4

t
editorabout the

  Alex  Schiller

Welcome to Colortape Interna• onal Film Fes• val 
• lmmakers magazine. Our aim is to run a compe• • ve 
mul• cultural • lm fes• val while providing a launch ing 
pad for many • lmmakers from all over the world, aiming 
at promo• ng peace, arts, and a purpose to be• er 
understand and bridge cultures in general. Hoping to 
run it imultaneously every year in as many countries as 
possible, at the same • me. 

Bringing together • lmmakers from di• erent cultura l backgrounds 
and present it to our local Australian audience, which remains a big 
challenge. Despite recent global events and the impact it had on our 
way of life, the threat of terrorism, has brought about many changes, 
in the way events are organized and held outdoor, considering the 
safety of the public Alex felt that changes were needed to be made, 
in compliance with new government requirements, and to protect 
the safety and well-being of • lm watchers and the public in general. 
But s• ll to be able to bring crea• ve minds and people together 
from every corner of the world is a great joy and achievement,  As a 
personal level Alex has receivied a cultural nomina• on in the state 
of Queensland two years in a row. More on page 15
On behalf of Colortape AIex personally would like to thank you 
for your help and support and wish all • lmmakers, script writers, 
crea• ve minds - Good Luck!” 

Alex Schiller
Chief Editor - COLORTAPE
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Karen  Joy Sharp
Writer of the script ªThe Trumpet 
Soundsº 

Director of Untold

Script writer  of orror screenplay

Director of Pechorin

Director of Indian

Directed by Mina Amini

Directed by Antonio Sequira

Directed by Alex Wu 

Directed by Yudho Aditya

  Balazs Simonyi

  Kirby  Wrighti

  Azita  Damandar

  Roman  Khrushch

participants

           a bit about

the movies

a word 
from 

the

The Trumpet Sounds (inspired by 
the book of Poetry, “Nor by Might 
Nor by Power but by My Spirit” 
is based on a true story with a 
legendary David vs Goliath theme. 
More on page 15

A Hungarian produc! on. Back in the 
late 70’s, somewhere behind the iron 
curtain, a young boy experiences the 
gloomy and strict life of a pioneer 
camp. Galambos, whose name means 
«pigeon», is a naive teenager, strongly 
in" uenced by his father’s fascina! on for 
Na! ve Americans. His imaginary world 
contrasts with the reality of communist 
everydays. He is wai! ng for his father 
to return.

The # lming of a Zombie Western 
takes on supernatural dimensions 
when a minor character crosses 
over to the other side.

Azita is  an upcoming brilliant New 
South Wales based # lmmaker.

iSrected a short drama, 
“Untold”more on page 20.

A teen living in rural Indonesia struggles between the 
tradi! ons of his upbringing and his roman! c idealiza! on of 
the freedom of the west. 

Roman’s work is highlighted on 
page 31 Based on the Russian 
classic Mikhail Lermontov novel 
“The Hero of Our Time”..

Teheran based # lm director. The # lm is about two children 
Saeed and Sara,They break their grandmother’s glasses - 
they are looking to repair glasses and get acquinted with 
the afghan boy... 

Glasses (Iran)

When Henry, a Bri! sh soldier runs away from the ba$ le# eld, 
he # nds an injured German soldier begging for mercy. He 
must decide to kill him or help him, unaware of the major 
consequences these ac! ons will have in the future. 

Danke from (UK)

In the sleepless city of Melbourne, a young woman # nds 
refuge inside an empty concert hall late at night, and 
reckons with an unspoken past.

Mowtown (Australia)

Pria (Indonesia)

  Dániel Reich

We are in the 80’s, the young boy Beni 
spending the holiday with his mum and 
sister, Gilla at lake Balaton. Beni # nds 
an old photo camera and starts taking 
photos, obsessively. Gilla suddenly 
disappears while swimming in the water. 
They caný # nd her, but Beni doesn’t give 
up the search and with the help of a 
local inves! gator they keep looking for 
her. 10 years earlier in the same place , 
a girl disappear in similar circumstances, 
so they both feel that the answer to be 
sought beyond ra! onality.



This season’s excep• onal works from around the world worth highligh• ng

Wri• en by Todd Selleck, Michigan USA, A famous avi ator disappears, but one person 
made a promise to never tell where she was.

F inding Amelia is 
a feature length 
script based on 

the disappearance Amelia 
Earhart written by American 
screenwriter Todd Selleck. The 
script"s 95 pages highlight 
key events in her life and give 
the audience a perspective 
of her that is refreshing and 
serves as a poetic tribute to 
her demure, private personality 
that often collided with her 
public image (which may have 
been a contributing factor to her 
disappearance.)

A fter her plane crashes 
and she"s rescued 
by a group of native 

islanders off the northern coast 
of Australia, she begins to 
recuperate and is discovered 
by an Australian bush pilot 
while he"s making his monthly 
delivery to the remote island.

T he Australian bush pilot 
(Roger Danville) realizes 
who she is, but makes 

a promise to Amelia to never 
tell where she is. They sit on 
the beach as Amelia recalls 
moments her life that has clung 
to her memory despite having 
crashed into the ocean and 
narrowly escaping death.

A s Amelia shares her 
fragmented life story 
with Roger we can 

experience her first flight in a 
plane, as well as her first solo 
flight, and some of the famous 
people she had met, and 
discover things about her that 
most people never knew.

Finding Amelia" is a well 
researched script that 
has won recognition in 

North America, South America 
and Europe, and most recently 
(and importantly) Australia "
one of the last places she was 
seen alive, and where the script 
begins.

A poetic, and highly 
effective script that 
offers a unique 

perspective and opportunity 
to believe that Amelia Earhart 
didn"t disappear from the 
public eye without intention, and 
that one person probably knew 
where she was but never told 
anyone. For more similar works 
from the writer please visit                 
www.thestoryaswritten.com

Carmel Joyce
Writer

JANE The Ulster Soldier©s 
Daughter
Our local talented writer 

says (we quote):ºI no longer write 
and publish stories in book form but 
the love of history and research of 
true Australian pioneer stories, still 
motivates me to write.
• ese days, my passion and focus is 
writing feature scripts stories of my 
pioneer characters as they came to 
life by adding dialogue and action 
through script format.
I € rst wrote the Australian pioneer 
series as a TV pilot however, I soon 
discovered that in Australia, TV 
series are written by fulltime TV 
production groups. 
With that in mind, I turned my € rst 
TV pilot scripts into two full length 
feature screenplays  as I  also discov-
ered 90-120 pages as a single script, 
was inadequate. 

  I have long held the belief that if you 
want to understand a culture, read of 

their past.  If you want to enjoy the 
present, appreciate one's past.  If you 
want to know and understand, where 
you are going as a person or a nation, 
draw upon the past, practice in the 
presence of your peers and look to the 
future with relish! 
I have been the Finalist in a number 
of screenplay competitions during 
2017 but as of yet,  my work is un-
scripted and I hold no credits. www.
carmeljoyce.com.au

`JANE - • e Ulster Soldier's Daughter' 
and `• e Jane Factor', are two feature 
scripts, which are based on one of 
many early Australian pioneer history 
books that I have written.

`JANE - • e Ulster Soldier's Daughter, 
focuses on Jane's unique upbringing, 
set in English army camps during the 
Victorian period. 

In the sequel, ª• e Jane Factorº, Jane 
draws upon her childhood experienc-
es and establishes a home for destitute 
women whilst championing women's 
causes by her involvement in the 
su" ragist movement in Australia.
More about Carmel's work can be 
found at www.carmeljoyce.com.au

Other
local &
international  
worksFeature Stories

SCRIPTS 

14 year old Alice 

experiences 

Wonderland Junior High 

school for the ! rst • me 

through the eyes of

a long • me home-

schooled girl only to 

learn about a secret 

order to the chaos that 

runs the school.

Alice struggles to 

understand this outside 

world away from her 

sheltered home, but 

soon realizes

the inevitable ac• ons 

she must take that 

would force her to lose 

her innocence in order 

to survive.

Finding Amelia ªIn Wonderlandº

Writer  Summer Shouca ir  
       Starrs
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ANIMATIONS
Trumpet Man - directed by
Emily Wong
Muscles - directed by 
Genevieve Kaiser.
 
Were Have The Flowers Gone

directed by Sin-Hng- Chan
Where R U From - directed by

JUNGHYUN PARK

MUSICAL & SOUND
Copyshop - directed by I. 

Grunert
 Fynn - directed by T. Krucken 
 NewYear New - directed by 
Jorge Della Chiessa 
 Zapp Galura _Behemoth -       

directed by Mike Kren 

FILM SCORE
Resurrection Time Conspiracy 

directed by Jim Carroll & Chris 
George

SHORT FILMS 
You and Me - directed by
Mrigank Dubey

DOCUMENTARIES
 Behind the Cove - directed by
Keiko Yagi 

Other
local &
international  
works

Resurrection 
Time Conspiracy
Soundscape

JIM CAROLL 

GJim Carroll and Chris 
George began their 
musical collaboration 

together in 2010 when Jim 
approached Chris about 
doing the score for an

upcoming movie project. 
Since then they both 
began contributing 

ideas and melodies to the 
project which eventually 
shaped itself into a large 
set of songs ! big epic 
themes in many different 
movie genres. They decided 
to collect these songs into 
several albums and have 
continued doing this

u  nique arrangement 
today. Their albums 
and songs can be 

found through many digital 
music retailers including 
iTunes, Amazon mp3,

Rhapsody, and Napster, 
to name a few.

Jim, who is a sort of 
modern day Renais-
sance man, has written 
screenplays, produced, 
directed, and acted in 
movies, appeared on 
television shows like 
`Gene Simmons Family 
Jewels', directed sem-
inars (including the 
popular `Marriage Boot 
Camp' series, which has 
appeared on TLC) and
written and performed 
music. A self-taught 

musician, Jim has been 
instrumental (no pun 
intended) in helping to 
establish the melodic 
content as well as the 
rhythmic structure of 
the songs in which he 
and Chris have collab-
orated. Chris George 
has been writing music 
since he was in high 
school. He has written 
and arranged music 
for ! lms, television 
programs, seminars, 
theater productions, 
comedy shows, cham-
ber orchestra, and 
wind symphonies. He 
has also been an ac-
tive musician, having 
performed keyboards, 
drums, guitars, and 
vocals in several bands 
and duo acts at various 
venues. In addition, he 
has performed percus-
sion in wind ensembles 
and symphonic bands, 
and viola in a num-
ber of ensembles and 
orchestras, at numerous 
auditoriums and con-
cert halls.

Summer Starrs
Writer from USA
Wri• en by Summer Starrs. 14 year old Alice experiences 
Wonderland Junior High school for the • rst • me th rough the 
eyes of a long • me home-schooled girl only to learn about a 
secret order to the chaos that runs the school. Alice struggles to 
understand this outside world away from her sheltered home, 
but soon realizes the inevitable ac• ons she must take that would 
force her to lose her innocence in order to survive.
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Heartbroken at the loss of Madeleine, Jean Louis throws himself into the furor of the revolu• on and is killed during the storming of the Bas• lle.   Fast forward 
to today; Paris is rife with social upheaval once again. Madeleine is now Yvonne, s• ll beau• ful, a sadomasochis• c femme fatale.   De Morlane, has morphed 
into • rebrand intellectual Gerard Thibauld. They’ve in• ltrated the Occupy movement, sucking the blood of the oppressed, subver• ng the cause.  Jean Louis is re-
incarnated as Theodore, a rock and roller, working as a morgue assistant.  He encounters Yvonne, beginning a obsession.  Gerard sees Theodore as a scapegoat 
for their terrorism.   Theodore is a musical genius. His old band invites him back. His love of music is matched by his obsession for Yvonne.  He has a • ashback 
to his previous life in Paris, giving meaning to their karmic mee• ng. His friend Victor realizes the menace of the vampires is at cri• cal mass. “We must save hu-
manity. In the minutes before the concert of a life• me, Theodore lures Yvonne and Gerard into a trap where he kills them and stops the vampire epidemic.   He 
makes it to the concert in the nick of • me and the band puts on an epic performance.  

“White Corve• e”. JACK GENERO, former heavyweight contender and his brother, perpetual adolescent, LARRY GENERO, run a steak house in Manha• an.  
Jack has success and celebrity that makes Larry resen• ul despite his love for his older brother.  Jack is a widower who’s never looked at another woman since 
the death of his wife.  Larry on the other hand • irts with every young woman, minimum of 20 years younger, who comes through to the restaurant.   Larry has 
been married several • mes and never realized his dream of becoming an oceanographer like Jacques Cousteau.  He owns a classic “White Corve• e,” a symbol of 
masculinity and his iden• ty, hence the • tle of the • lm.  He worships his vehicle. When a stunning “woman of certain” age comes for dinner they’re both thrown 
for a loop and stumble over her to o• er her special service.  Surprise! ALEXANDRA is a restaurant blogger/cri• c.  A few days a" er her visit a review of her dining 
experience appears in the paper under the byline of ALEX.  She decimates the restaurant with harsh, over- the –top- cri• cism of the food and of the owners. 
Larry and Jack are outraged and want an apology and retrac• on.  They go the paper and come up empty handed.  They stumble over themselves, but Jack is 
smi• en.  He’s enamored of the woman who tore is beloved restaurant apart. Because of the bad review business begins to decline rapidly.   Jack and Alexandra 
become roman• cally involved, much to Larry’s consterna• on. “She drove a stake through your heart,” Larry says. Larry becomes involved with drop dead gor-
geous Megan, an ar• st with a very large dog.  Megan although barely thirty is wise and sees through Larry and knows who he really is.  She genuinely likes him. 
Jack and Larry are eventually confronted with the fact the restaurant is going south and the doors will close. This happens while Jack becomes deeply, madly in 
love Alexandra -- the woman who has destroyed them. Jack decides to create a new restaurant reborn with Italian cuisine with Alexandra who shares his her-
itage.  There is no room for Larry in the new equa• on.   Larry does some soul searching. A" er a crisis of iden• ty, he drowns his car in the river and thus his old 
self.  Larry decides to go back to school and realize his dream of becoming an oceanographer following the rescue of a baby whale that earns him the respect 
he’s never had. Jack and Alexandra marry in a ceremony in the new restaurant and drive o•  on their honeymoon in the  dried out, restored “White Corve• e” -- 
Larry’s gi" .  Larry and Megan head o•  to see the shark exhibit.

“Theodore”. In the days before the beginning of the French Revolu• on, young poet, Jean-Louis, toils as a butcher’s appren• ce.  His heart belongs to the 
beau• ful and dangerous Madeleine.   She, however, is smi• en with the vampire Comte Henri de Morlane as she prefers the wealth of the aristocracy 
and the promise of everlas• ng life.  Heartbroken at the loss of Madeleine, Jean Louis throws himself into the furor of the revolu• on and is killed during 
the storming of the Bas• lle.   Fast forward to today; Paris is rife with social upheaval once again. Madeleine is now Yvonne, s• ll beau• ful, a sadomas-
ochis• c femme fatale.   De Morlane, has morphed into • rebrand intellectual Gerard Thibauld. They’ve in• ltrated the Occupy movement, sucking the 
blood of the oppressed, subver• ng the cause.  Jean Louis is reincarnated as Theodore, a rock and roller, working as a morgue assistant.  He encounters 
Yvonne, beginning a obsession.  Gerard sees Theodore as a scapegoat for their terrorism.   Theodore is a musical genius. His old band invites him back. 
His love of music is matched by his obsession for Yvonne.  He has a • ashback to his previous life in Paris, giving meaning to their karmic mee• ng. His 
friend Victor realizes the menace of the vampires is at cri• cal mass. “We must save humanity. In the minutes before the concert of a life• me, Theodore 
lures Yvonne and Gerard into a trap where he kills them and stops the vampire epidemic.   He makes it to the concert in the nick of • me and the band 
puts on an epic performance.  

Con• nued from page 15

Bob Cole, writer. (Photo below) 

The script “White Corve! e” wri! en by Bob Cole, 

  Fujio Torykai  
Writer of Television Screenplay ªWild Mind Final Draftº

Wild Mind. In the year 20XX,a town regarded as a so-called”paradise for the disa-
bled” is realized through the use of a cell-phone applica• on.However,the origins of that town,planed 
in 2017,lay in the misappropria• on of a large-scale scien• • c experiment. Part one of the ensemble 
piece format Sci-• ,Fantasy,Drama script. Part Two: The • erce ba• le between the characters and 
mythical gods in part one comes to an end, all the mysteries of the scien• • c experiments are solved, 
the crimes caused by the misuse of cellphones are uncovered, and peace comes to the modern 
town da• ng back from the near future of 20XX.  Photo below courtesy of Fujio Torykai 

  Jim Norman  
Writer of the script ªThe Kosher Mutinyº

“Max Kalb owns a kosher delicatessen 
in Brooklyn, circa 1925.  Among his 
regular customers are six mob hitmen 
for hire.  Thanks to a misunderstanding, 
his employees form a union, which the 
hitmen o• er to “take care of.”  It turns 
out that the addled Mrs. G, who is also 
hard of hearing, created the union by 
accident, and everyone goes back to 
normal, sans union. Photo provided by 
Jim Norman
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NOMINATIONS
2016-2017 Community  awards

COLORTAPE INTERNATIONAL

Having been nominated 
for numerous 
community awards in 

the state of Qeensland thanks 
to the many volunteers who 
helped us promote and screen 
the • lm fes• val and organize 
the event to the community. 
We would like to thank 
again all who helped us and 
supported us along the years. 

FILM FESTIVAL volunteers corner

  CEO & Founder, Alexandru Schiller  
Receiving a certi® ed award two yearsi n a row from Queensland state 
Minister The Honorable Mr Anthony Lynham (2016 & 2017)  
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If you made your • lm, 
maybe even done 
some marke• ng, 
pitching, but you 
don’t know where to 
start, perhaps you are 
confused of so many 
stories and op• ons 
you have found on 
the internet, or maybe 
you only have 
a small budget, 
who doesn’t? 
Then think no 
further, try 

using our solu• on, called 
alterna• ve online solu• on  
(at 3rd party pla• orm),  as 
your only one STOP. Tthe 
best and most convenient 
solu• on to cash in on 
your • lm, together with 
help of social media tools 
(described below) should 
generate some income to 
you as • lmmaker, and represent 
a healthy percentage of your • lm 
promo• on e• orts. Pla• orms are 
s• ll free (snazzy websites are 
not), and if you play your cards 
right, you will expand your reach 
beyond friends and family, 
connec• ng with the right a•  nity 
groups and dedicated • lm fans, 
who will become your future 
customers! Our alterna• ve 
online solu• on  monetariza• on 

solu• on to sell your • lm (make 
you some money) in a very 
prac• cal and e•  cient approach. 
No more di• erent than a well 
known brand selling a value 
meal burger to its repeat 
customers, in a well established 
franchise that is setup with a 
whole range of administra• on 
and • nancial tools from POS 

(pay by card, cash) to cooking 
the meal, making the drinks, 
pack them all and hand them 
over to the customer as it was 
order, while the cash register 
has recorded your customers 
orders, recoded the money 
exchanged or handled by the 
business, a transac• on record 
has been issued, the money got 
transferred into the business’s 
bank account, transac• ons 

were reconciled and recorded 
amongst many others features. 
Right? That simple! This is how 
our alterna• ve online solu• on  
solu• on will work for you! The 
• lmmaker. As easy as that. No 
headache, no need to wait in 
the queue, no need to employ 
or pay sta•  to process all these. 
It is all there for you to use at 

a touch of a bu• on. Have 
you begun work on your 
• lm? Do you have a • tle? 
Now is the • me to start 
building a community that 
will someday turn into an 
audience. Then turn it into 
income for you.

The Platforms
First, let’s run through the 
major pla• orms. Be realis• c 
about your poten• al 
audience demographic, 
and then follow your 

nose. Fish where the • sh 
are. Although Facebook and 
YouTube are a musts; and while 
Twi• er and Instagram seem 
the next • er, it is best you look 
a" er your investment and get 
some returns. Use alterna• ve 
online solu• on .com (3rd party 
pla• ormaccount for Colortape 
• lmmakers) as we o• er a fair 
share scheme, transparent in all 
aspects of accountability billing 

EVERYTHING YOU ALWAYS WANTED TO KNOW• 

HOW TO SELL YOUR 
FILMS ONLINE
Socializing, keeping track of your former pay pals, classmates, 
childhood friends, while reconnec• ng with your high-school old 
crush, maybe even documen• ng your every • lm, documentary, 
anima• on, screenplay, even an old prank—you would use social media 
nowadays. Yet • nding ways to sell your • lms, or developing an online 
monetariza• on solu• on or pla• orms for your • lm is a di• erent story.

Although Facebook and 
YouTube are a musts; and 
while Twi• er and Instagram 
seem the next • er, it is 
best you look a• er your 
investment and get some 
returns.

system and monetariza• on of 
your • lm, and a very rewarding 
op• on at the same • mew 

Our Best Sugges• on Though 
is – Sell Online your • lms using 
the alterna• ve online solu• on 
.com Solu• on  

Mone• ze your • lms with the 
solu• on our partner and a•  liate 
branch o• er (IOPS) abbreviated 
from Indoor Outdoor 
Promo• ons & Services. A•  liate 
partners and a branch related 
to Colortape Interna• onal Film 
Fes• val.
Set-Up: First, create an account 
through “IOPS” email to info@
iops.com.au for setup & login 
instruc• ons
What: Add your • lm to the 
pla• orm.
When: Once you made your own 
• lm load them up when you are 
ready to make some money by 
selling online. Dont share your 
• lms/ videos on other pla• orms 
without making some money. 
A" er all you spent quite a 
considerable amount of • me, 
money and resources to have 
the • lms made. Right? 

SELL YOUR FILMS ONLINEºUSING ALTERNATIVE ONLINE SOLUTION  MONETIZATION SOLUTION FOR FILMMAKERS•
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How: Follow this link to set you 
up with an account
Time Commitment: If you have 
made a few ! lms in the past 
and would like to generate a 
bit of income you can upload 
them, the follow the simple 
instruc" ons on how to setup 
the monetariza" on process or 
selling op" on in simple terms.
Example how to Sell My Films: 
Sign up or login to use your 
alterna" ve online solu" on  3rd 
party pla# ormaccount (click 
here) or go to the web address: 
h$ p: www.iops.com.au/
alterna" ve online solu" on 

YouTube
Sure, you’re dazzled by Vimeo’s 
shiny op" cs, but YouTube is 
the second-largest search 
engine out there, and it’s fully 
integrated into Google—which, 
crucially, means your page will 
come up higher as a search 
result. Though your video 
output may not be daily (or 
even weekly), create a YouTube 
channel, using the ! lm " tle or 
your produc" on company name, 

where the video progression 
of your ! lm—teaser, interview 
snippets, clips, trailer—can live 
and grow. BUT it s" ll does not 
make you any money, unlike 
our alterna" ve online solu" on  
op" on. Use this pla# orm to 
sell your ! lms using alterna" ve 
online solu" on .
Set-Up: First, create a 
Gmail account for your ! lm 
or produc" on company. 
[Movie" tle]@gmail.com works, 
and you can always set it up to 
forward to your regular email. 
Use that to log into YouTube and 
create your channel.
What: Add playlists for your 
behind-the-scenes clips, teaser 
trailers, etc. You can also create 
a playlist of videos from other 
users that already exist on 
YouTube and are relevant to 
your ! lm.
When: Space new videos out 
over " me, and then share 
those videos out on your other 
pla# orms.
Time Commitment: If you have a 
bunch of clips to post, you can 
upload them all at once, but set 

Facebook is the behemoth, 
encompassing the general public 

and fans of all ages.
This is the place to build a las" ng community 
around your ! lm, one that will evolve while 
the ! lm makes its way through the distribu" on 
windows and beyond. Use this pla# orm to sell 
your ! lms using alterna" ve online solu" on .

Set-Up: To create a fan page for your ! lm, you 
must already be on Facebook as yourself—no way 
around it. Add colleagues as “admins” on your 
! lm’s page, though make sure you trust them to 
represent the ! lm. You can schedule some posts 
ahead of " me directly into Facebook—click the 
“Publish” dropdown menu and select “Schedule.”

What: Upload photos and share videos. Promote 
fes" val premieres, theatrical screenings and VOD 
releases. Give peeks behind the scenes from your 
produc" on process. Share links about the cast, 
crew, and relevant issues in the ! lm. Connect with 
poten" al fans by asking ques" ons and responding 
to their comments. Shares > comments > likes.

Note: A @handle is a speci! c person’s account. 
With it, you are talking about or to a speci! c 
en" ty. Meanwhile, a %hashtag is a topic: %Oscars. 
By using a %hashtag, you automa" cally join in the 
conversa" on; anyone can see your post if they are 
following the %hashtag, even if they don’t follow 
you.

When: If you are s" ll in produc" on, you don’t 
need to post more than a few " mes per week, and 
only if you have good content to share. As your 
premiere nears, post once a day, and even more 
frequently if you have lots of good content. As a 
rule of thumb, never post more than three " mes 
a day.

Time Commitment: A strategic user could schedule 
posts for the week over the course of one 
morning. Leave room for posts that arise during 
the week, though.

Good Examples: Iris (/iris! lm) and Under the Skin 
(/UnderTheSkinMovie) make the most of beau" ful 
memes that are provoca" ve, fun and re& ec" ve 
of the ! lms. Everything these ! lm pages post has 
style. BUT it s" ll does not make you any money, 
unlike our alterna" ve online solu" on  op" on.

11



them as “private,” “releasing” 
one per week, or at whatever 
interval you’ve decided upon.
Good Examples: Aggrega! ng 
all the " lms they release over 
! me, IFC Films (/IFCFilmsTube) 
makes great use of playlists and 
metadata. Making Of (/MakingOf) 
is a master of taking " lm fans 
behind the scenes. Though these 
are large en! ! es, they exemplify 
best prac! ces on YouTube. BUT 
it s! ll does not make you any 
money, unlike our alterna! ve 
online solu! on  op! on.

Alternative Platforms 
where you Can Promote 
the Selling of Your Films 
using alternative online 
solution .
While promo! ng your (IOPS) 
alterna! ve online solu! on  

account on Tumblr can be a solid 
(free#) subs! tu! on for a webpage; 
Pinterest is another home for 
vibrant images; Snapchat is 
growing every day. But remember 
the cardinal rules—don’t spread 
yourself too thin, and " sh where 
the " sh are. You’ll probably only 
need to devote yourself to two 
or three pla$ orms at most to get 
enough publicity and exposure for 
your " lms.

Rules of Engagement 
– How to Promote 
the Selling of your 
film using your 3rd 

party platformaccount 
(alternative online 
solution ).
Maintaining social media 
pla$ orms for publicising the 
sells of your " lm is not en! rely 
di% erent from running your own 
daily business or a personal 
accounts, a& er all—you want 
people to think you are cool and 
interes! ng, and you want to 
provide value, a good service, or 
a good product, something they 
can use.

It’s ideal to keep the social in-
house because your voice will 
be the most genuine, but there 
are specialists you can hire if 
you have the budget. Good ones 
will keep the voice authen! c 
and not sound like a marke! ng 
agency. Depending on the 
experience level and intensity 

of the work, this can run '500-
5,000 per month. Make sure 
your specialist provides training 
so you can eventually take the 
reins. He or she might tell you 
this…

3rd party pla$ orm could 
recommend you to a specialist 
or marke! ng guru we use for 
our own business. They are 
a% ordable and e% ec! ve. 

Create a voice. Decide on a 
personality for your social 
media, similar to the tone of 
your " lm—serious, irreverent, 
etc. No ma* er what, you want 

Gaining trac! on on Twi" er can be 
in! mida! ng; the feed is like a river, 

and with every tweet, you’re dipping a 
toe in as everything rushes past you. 

Finding a following takes ! me and commitment. 
You need to tweet and interact a lot (as much as 
10-20 ! mes a day) to make headway. Use this 
pla$ orm to spread the word, to help you sell your 
" lms using alterna! ve online solu! on.

Set-Up: Twi* er @handles for " lms have an 
expira! on date: Once the " lm’s release life is 
over, the pro" le becomes mostly moot. Being 
a non-person on Twi* er is also tough; people 
mostly like reading tweets from real people, with 
actual opinions and a personal POV. So instead 
of (or in addi! on to) your " lm’s account, create a 
personal pro" le for yourself and use a +hashtag 
for your " lm. (Balance “short-and-sweet” with 
“recognizable” for the +hashtag.) As yourself, 
converse with the " lmmaking community. You’ll 
cul! vate a career-long following that can grow 
over ! me, and your audience will not just be ! ed 
to one par! cular " lm.

What: Twi* er works especially well for 
documentaries about issues that have passionate 
advocates; " nd those voices, follow them, and 
start a conversa! on. For narra! ve " lms, do your 
cast and crew have large followings? If so, have 
them use your @handle and/or +hashtag and give 
them copy-and-paste 140-character tweets to get 
your message out. Retweets > replies > favorites. 
Shorten hyperlinks using bitly.com, which tracks 
clicks (valuable insight on your fans).

When: As long as what you say is interes! ng, you 
can tweet anywhere from one to 50 ! mes a day. 
Just don’t tweet all at once. Use an app like Bu% er 
or TweetDeck to schedule your posts.

Time Commitment: You can schedule founda! on 
tweets (promo! on, etc.) for the week in a 
morning. But check o& en for replies, retweets 
and no! " ca! ons. Installing the app on your phone 
helps. BUT it s! ll does not make you any money, 
like our alterna! ve online solu! on op! on.

Keywords (a.k.a. metadata or tags) are how search   engines and other algorithms know what to show people who are combing the Internet.
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to be informa• ve, insigh• ul, 
smart, and feedback-friendly. 
Never insult other • lms or 
• lmmakers.
Pick one handle. Whenever 
possible, keep the account 
names consistent across 
pla• orms. (It’s best to use the 
movie • tle without spaces.) If 
your • tle is a common phrase, 
add “Film” or “Movie” to the 
end (e.g. @MyFilmName 
AtColortapeFes• val).
Keep your visual identity 
consistent. Though your key 
art may change as you near 
distribu• on, you want to brand 
your • lm as soon as possible, so 
people start to recognize your 
project visually. Create an eye-
catching • tle treatment that can 
be used as your pro• le picture 
across pla• orms, and pick a 

key cover photo image that 
represents your • lm.
Organize. Create an editorial 
calendar to plot your a! ack. 
Google Docs can be an ideal way 
to monitor key dates, schedule 
posts, track your goals and 
communicate with your team. 
You can also include columns 
for keywords, social logins, 
handles for your cast and crew, 
etc. Find a sample at h! p://
bit.ly/SampleCalendar. Even 
Google o" ers a professional 
solu• on just like us.
Brainstorm a list of keywords. 
Keywords (a.k.a. metadata or 

tags) are how search engines and 
other algorithms know what to 
show people who are combing 
the Internet. If someone enters 
the search term “comedy • lm,” 
and your • lm is about rescuing 
fun, you want your • lm to show 
up. So make a list of all poten• al 
search terms now. (In addi• on 
to “comedy,” your list would 
include “hilarious,” “laugh my 
head odd,” “Colortape comedy,” 
“JohnCi• zen,” “laugh,” “LoL,” etc.)

You will use this list all the 
• me: when entering tags into 
your YouTube videos, when 
targe• ng ads in Facebook, 
when adding metadata to your 
website’s backend, as #hashtags 
on Twi! er and Instagram. You 
don’t have to reinvent the wheel 
every • me. As long us you are 
promo• ng the sells of your • lm 

using alterna• ve online solu• on  
(IOPS)
Be sociable. Factoring in 
your produc• on team, your 
community should start with 
your already-established social 
circle. Ask the crew to share and 
promote with friends and family, 
and give them clear instruc• ons 
(and copy-and-paste graphics, 
sample tweets and Facebook 
posts). Dont forget to promote 
the selling of your • lm with 
your account on 3rd party 
pla• ormusingb alterna• ve 
online solu• on  solu• on. Once 
you setup your account it will 

be • me for you to make some 
money.

If someone replies to a post, 
sends a private message, or tags 
your • lm page, answer them 
back—even if they didn’t ask a 
speci• c ques• on. Just say hi, or 
thanks, or ask them how they 
heard about your • lm.

Ac• ng as your • lm page on 
Facebook, “like” other pages. 
Follow Twi! er #hashtags to 
know what people are saying 
about issues important to you 
and your • lm, and then retweet, 
reply and converse (but don’t 
spam). If people like what you 
say, they will follow back and 
maybe even buy your • lm.
Keep it fresh. Update your 
accounts, even if it’s only once 
or twice a week. Space assets 
out. Repea• ng, “You’re going to 

love my movie$” will get old fast. 
Instead, give fans something 
to latch on to. Set up Google 
alerts for your keywords and 
then share relevant news about 
the topic. Introduce the • lm’s 
characters and what they have 
to say.

Use your team’s strengths. 
If there’s a great photographer 
on your team, task her with 
documen• ng the produc• on. 
If someone is a snappy writer, 
have him write tweets. The 
Google doc is a good place to 
dra%  and re• ne posts; then 
have one person responsible for 

the actual pos• ng.
Learn Photoshop. Pictures 
tend to get a good response 
on every pla• orm (except 
YouTube). Memes (i.e. pictures 
superimposed with text) can 
be the best kind of shareable 
content. Choose s• lls from your 
• lm and superimpose quotes 
onto them. Introduce your team 
with photos and fun facts. Have 
the sound editor explain her job 
in a snappy sound bite.
Keep trailers short. Under 
two minutes is best. Forty-• ve 
seconds, even be! er.
Give insider access. People who 
follow • lms and • lmmakers are 
curious about how it’s done. 
Give them a peek behind the 
curtain in photos or video clips. 
Show them the movie set, 
the edi• ng room, the fes• val 

premiere feel, use Colortape 
Interna• onal Film Fes• val (and 
other fes• vals) as a good source 
for your audience to look at.

Be me• culous. Everything 
you do on social can be seen, 
shared and judged. Take • me 
with your text, avoid mistakes, 
and make sure your key art and 
shared photos are professional, 
hi-res, and provoca• ve or 
beau• ful.
Don't overthink.The & ip side of 

the above holds true. Spending 

a day and a half ve'  ng every 

post with your team is counter-

produc• ve. Get informa• on out 

 are how search   engines and other algorithms know what to show people who are combing the Internet.
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Karen sharp
Filmmakers are staking a modest 
claim on Instagram, which can be 
an ideal place to connect with a 
younger audience of teens and 

20-somethings.

If you know your poten• al audience is older, focus 
your energies elsewhere.

Set-Up: Create a • lm or produc• on company 
account. Or use your own account to promote the 
• lm with a #hashtagSellMyFilm_NameofFilm (a la 
Twi• er). Follow some • lms, • lmmakers, studios 
and distribu• on companies and see what works. 
Then share and spread your own account on the 
alterna• ve online solu• on  pla• orm to sell your • lms.

What: Roll up your sleeves and create some 
dynamo graphics before you even create an 
account. You’ll need a lot of them, and building a 
following will take • me and consistent, frequent 
pos• ng.

Because there is no one-click way to repost on 
Instagram as there is on other pla• orms, most 
organic discovery happens through #hashtags. 
Do your research and use them liberally (even if 
you • nd them déclassé). They can be keywords, 
cast names, topics of interest, loca• ons, genres 
(#indie• lm) and more. When you type a #hashtag, 
Instagram will tell you how big that audience is, so 
you can tell which ones are worth using.

When: You can post • ve • mes a day on Instagram 
if you have lots of good images, but make sure to 
space them out at least an hour apart.

Time Commitment: Five minutes per post should 
su•  ce. Note, though, that since Instagram posts 
can’t be scheduled, you need to post photos live.

Good Examples: Reed Morano (@reedmorano) 
promotes her work, but she also gets personal, 
with beau• ful shots of her family. Lena Dunham 
(@lenadunham) is a master at giving fans a peek 
into her everyday life, and they love her for it. BUT 
it s• ll does not make you any money, unlike our 
alterna• ve online solu• on op• on.

while it’s s• ll • mely.
Don’t set up automa• c cross-

pos• ng. Instead, cra!  posts 
that make the most of each 
pla• orm’s strengths. Twi• er 
is limited to 140 characters, 
but Facebook isn’t. @Handles 
and #hashtags do not always 
travel well. Instagram photos on 
Twi• er require an extra click to 
view. It’s more work, but it pays 
o" .
Experiment. You’re a • lmmaker$ 
You have ideas$ Try new things 
(a behind-the-scenes video 
blog? a pop quiz about your 
• lm? a confessional about 
your • lmmaking fears?). Social 
media is % ee• ng—no ma• er 
how perfect it is, your tweet 
will probably be forgo• en 
tomorrow, so if you screw up, 
try, try again. Colortape editor’s 
choice

A Facebook Ad Budget?
With even a small budget, you 
can use Facebook ads to drive 
new likes to your page (IOPS) 
alterna• ve online solu• on  
solu• on site where you sell 
your • lm. You can target your 
audience by geography, age, 
interests, gender, type of genre, 
length of • lm, categories of 
• lms, by fes• val (don’t forget 
to men• on “Colortape” and 
more. Think about what kind 
of budget you have and how 

long your promo• onal window 
is—one month? two years?—and 
do the math to come up with a 
monthly spend.

•  Start with &2/day budget 
to promote the page. Use 
your key image and a strong 
logline.

•  Strategically boos• ng 
selected posts increases 
your visibility when you 
need it most—e.g., when 
you want to tell the world 
you got into Sundance, 
boost the post for &5-10. 
You will see a huge increase 
in the post’s reach.

•  During the month before 
a release, a &500-1,000 
budget is ideal, to promote 
your page (&10-20/day) and 
boost your posts for &5-10 
each, targeted to di" erence 
audiences.

•  Don’t be bamboozled by 
how cheap and easy it 
can be to a• ract fans in 
other countries, a.k.a. “click 
model” and bots. Spend 
your money on an authen• c 
audience that makes sense 
for you. One hundred real 
fans beats a thousand fake 
ones who will never even 
look at your page again. n

Ar• cle researched on internet for your 
convenience by Colortape editor

Script
Writer
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Karen sharp

Writer 

“The Trumpet Sounds” 
Overview Credits Speci• ca• ons 
The Trumpet Sounds (inspired 
by the book of Poetry, “Nor by 
Might Nor by Power but by My 
Spirit” is based on a true story 
with a legendary David vs Goliath 
theme. It is one Woman’s • ght for 
Jus• ce a• er becoming embroiled 
in the sinister machina• ons of 
a Global Newspaper Company. 
It leads her down a dark path of 
deceit, treachery and poverty 
but ul• mately into spiritual 
enlightenment for the whole 
Worlds greater illumina• on. 
Writer Biography Karen Sharp- 
Daughter of Esmond (Dec) and 
Joyce(Dec) Stephens of Mackay. 
Born, Mt Morgan and bred in 
Mackay, graced with a privileged 
upbringing, a• ended Sunday 
School, primary educa• on at 
Central State School, senior 
educa• on at Our Lady of 
Mercy, travelled overseas at 
tender age 17(England and 
Israel), twice married, divorced, 
now separated, and Mother 
to 25yr old son, Julian Hewat. 
My work experience has seen 
such glamorous places and 
names as Dames and Dandies, 
Splendiferous, Great Keppel 
Island, Lindeman Island, and 
The Daily Mercury, as well as 
working on a Kibbutz-picking 
dates, working in a communal 
living state in Israel. I’ve also had 
a story published in the Womans 
Day in 2001. I discovered I had 
an extended family, a biological 
family, consis• ng of three other 
sisters, one being my hairdresser 
most of my adult life. My • rst 
real experience with My Lord and 
Saviour was in Regents Park in 

London. • Previous 
Submission Next 
Submission • 
• Submissions 

Bulk Tracking 
Download Scripts 

7/9/2017 “The Trumpet 
Sounds” - FilmFreeway 

h• ps://• lmfreeway.com/
submissions/7483130 2/2 My 
Mum had sent Chris• an Books 
for me, Gods Spirit opened up 
my heart and amid a great • ood 
of tears the gi•  of tongues was 
bestowed upon me as I gave my 
Life to Our Lord. I have served in 
St Pauls Uni• ng Church Mackay 
as Elder, Wedding O!  cer, 
Presbytry Representa• ve, under 
the Reverend Les Howard (Dec). 
My experiences have given me 
a personal witness to the harsh 
reality this world can in• ict on 
the people, and thus given me 
a penchant in life to see a moral 
stand taken against immorality, 
the corrup• on, the great cover 
ups, truths that are hidden among 
lies, deceits, and bureaucra• c red 
tape. If we follow the law of the 
land, when the law of the land 
contradicts the moral laws of 
humanity then we are indeed, all 
doomed. I am strong in the belief 
that God, has it all under control 
and my Faith con• nues to grow 
day by day by day.

Could it be sweet, sour, bi• er or 
even salty? A girl embarks on an 
aroma• c journey of love, s• mu-
la• ng her taste buds to the point 
of climax. With all senses, she 
explores the various forms love 
can take on. Photo courtesy of: 
P. Scheu• er

Since the 1967 six day war, and 
the annexing of East Jerusalem 
to Israel, its Arab popula• on has 
lived in a sort of limbo, being 
recognized as Israeli residents 
but not as Israeli ci• zens. This 
• lm explores this state of per-
petual limbo through the lives of 
three East Jerusalem inhabitants; 
a sick man in need of medical 
treatment, a girl seeking recogni-
• on by Israel and a man a• empt-
ing to re-build his demolished 
home. All are forced to grapple 
with Ka" aesque bureaucra• c re-
ality marked by standing in a sin-
gle line outside the o!  ce of the 
Israeli Interior Ministry in East 
Jerusalem. Through its heroes, 
the • lm o# ers an understanding 
of the impact the Israeli-Pales• n-
ian con• ict has on regular people 
striving to lead lives under ex-
traordinary circumstances. Photo 
courtesy of Amir Har-Gil

“Scarle• ’s Ghosts”. A young woman 

moves into a London apartment 

haunted by two brothers who believe 

she is their lover from long ago.

“Theodore”. In the days before the 

beginning of the French Revolu• on, 

young poet, Jean-Louis, toils as a 

butcher’s appren• ce.  His heart be-

longs to the beau• ful and dangerous 

Madeleine.   She, however, is smi• en 

with the vampire Comte Henri de Mor-

lane as she prefers the wealth 

of the aristocracy and the 

promise of everlas• ng 

life.  Con• nued on 

page 8

Struggled with her own sexu-
al iden• ty and spiritually lost 
Iranian girl, Ava, chooses to look 
a• er a lonely disabled religious 
Australian woman, Roxy. As 
Roxy’s health status declines, 
Ava, ge$  ng closer to her, • nds 
another meaning in life. Some-
thing that may eventually bring 
her calmness, even when Roxy 
leaves her alone in this world 
again.  

CEO & Founder Alexandru Schiller 
Nominated on behalf of Colortape at 
the Queensland Community Award  
handed over by The Honorable Dr 
Anthony Lynham MP-Minister for State 
Development in Queensland

Script
Writer

  Amir Har-Gil  
Director of Jerusalem In Line   Azita Damandar  

Director  of ªUntoldº.
Photo courtesy of Azita Damandar

  Bob Cole  
Writer of ªthe scripts          
ªScarlett's Gostsº, ªTheo-
doreº&  ªWhite Corvette 

  P. Scheu! er  
Director of “What is the 
taste of love?“
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MUSTSEE
ZARIDO / RECALL
We are in the 80’s, the young boy Beni spending the holiday 
with his mum and sister, Gilla at lake Balaton. Beni • nds an old 
photo camera and starts taking photos, obsessively. Gilla suddenly 
disappears while swimming in the water. They caný • nd her, 
but Beni doesn’t give up the search and with the help of a local 
inves• gator they keep looking for her. 10 years earlier in the same 
place , a girl disappear in similar circumstances, so they both feel 
that the answer to be sought beyond ra• onality..

PECHORIN. Based on the Russian classic Mikhail Lermontov novel “The Hero of Our 
Time”.  All events shown as they are re! ected in the mind of the dying hero, as a series of irrevo-
cable mistakes and interpreted anew: it is either reconsidera• on or repentance. Recollec• ons make 
main hero torment himself over his own past pretenses that seem ridicules now agonize and despair 
over his perfect indi" erence to everything except himself, see the horrible aspect of killing his 
friend, a greenhorn and a show-o" . The • nal ac• on of an intelligent and outstanding man is judging 
oneself without mercy.

Duration: 01:36:46
Submission Categories: Drama

Language: Russian
Director: Roman Khrushch

Key Cast: Stanislav Riadinskiy, 
Dmitriy Podnozov, Irina 

Savitskova, Iliya Shcherbinin, 
Klaudia Korshunova, Alexander 

Korshunov

Cast: Beni Tamás Kovács
Investigator: Zsolt Trill

Mother: Ildikó Tóth
Gilla: Piroska Móga

Submission Categories: 
Short • lm

Language: Hungarian
Director: Dániel Reich
Producer: Péter Fülöp

Produced by FP Films Kft. 

                   Hungary
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Black & White

Submission Categories: 
Feature • lm
Director:  Mahmeud Sakr
Cast: Yassmin El Mokhtar, 
Aser Anwar, Roudina Yasser, Soubhi Fat-
tal, Mohamed Gaber, Merna Emad, Hader 
Mohamed,Yousry Abdallah  

After The Sewol
On the 16th April 2014 South Korea 
was changed as a na! on. A" er the days, 
weeks and months that followed the 
Sewol tragedy, the country became 
undone, untrus! ng and more divided 
than we have ever seen in its history.  
‘A" er the Sewol’ explores the changing 
faces of this na! on through the eyes of 
two Bri! sh • lm makers. They talk with 
rela! ves of the vic! ms, rescue divers and 
ac! vists about their struggles and ba# les 
since this tragic accident happened and 
embark upon a journey to uncover how 
this accident came about, looking deep 
into Korean history about why no ac! on 
was taken to prevent it in the • rst place.  
This journey takes them all over Korea, 
mee! ng an older genera! on struggling 
to create a safer place for their children 
to live in and a young vibrant genera! on 
• gh! ng for a corrupt free society.  But, all 
of them searching for one thing, the truth 
about why the Sewol vic! ms died. 

Duration:  1h.40 min
Submission Categories: 
Documentary
Language: English, Korean
Director: Neil George

In A Dream
Short directed by upcoming 

promising US based film director

Edina Kishonthy. 

KATE, a young o$  ce worker and aspiring pet portrait 
painter, is determined to • nd a mysterious man who 
keeps appearing in her dreams at night. Her acerbic co-
worker and best friend, HEATHER, does not share Kate’s 
convic! on the Dream Man even exists, and she begins to 
get seriously concerned about her friend’s state of mind 
when Kate sets out on a desperate quest to • nd the man 
based on clues she believes to be receiving from him. 
During her search, she goes through awful dates and 
mishaps – but the surprise ending provides revela! ons 
about the triumph of friendship, the bene• ts of adop! ng 
a pet, and the importance of following our dreams.
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Paint Dry
A UK no-budget comedy feature • lm 
about the day in the life of two best 
friends; Charlie is planning to ask his 
girlfriend to move in together, which 

makes Dylan wonder why he is s• ll 
single and together they analyse his 

past rela• onships. 

In A Dream
KATE, a young o!  ce worker and 

aspiring pet portrait painter, is 

determined to • nd a mysterious man 

who keeps appearing in her dreams 

at night. Her acerbic co-worker 

and best friend, HEATHER, does 

not share Kate’s convic• on the 

Dream Man even exists, and she 

begins to get seriously concerned 

about her friend’s state of mind 

when Kate sets out on a desperate 

quest to • nd the man based on 

clues she believes to be receiving 

from him. During her search, she 
goes through awful dates and 
mishaps – but the surprise 
ending provides revela• ons 
about the triumph of friendship, 

Alphabet
It has been years since the people of 
this town forgot the alphabets of life.  
They have no sight, hearing or speech 
le" ... but the words are impa• ently 
wai• ng to be sung again.

Bleeding Backs 
A bodyguard with inner demons must rescue his client, 
a" er a deal he made back• res and puts her in danger.

Employee Of The Month " 
Mitarbeiter Des Monats

Two actors in four roles play and re# ect upon the underlying 

focus of the • lm, namely: rou• ne. In the process of modernity, 

people are involved less as individuals in con# icts, and more 

as representa• ves of a system. Using improvisa• on, this 

mockumentary develops its narra• ve through role- switching, 

interviews and an abstracted world in order to humorously 

point out how nurtured principles and predisposed hierarchies 

present themselves as self-discipline within individuals. 

OTHER SUBMISSIONS

MUSTSEE

Submission Categories: Short
Directors: Edina Kishonthyi

Submission Categories: 
Anima• on
Director: Kianoush Abedi

Duration: 00:13:23
Submission Categories: Ac• on, Short
Language: English
Director: Ma$  Vellaz

Duration: 01:19:45
Genres: Comedy, Drama
Submission Categories: 

Feature • lm 
Language: English

Director: Sezar Alkassab r
Aspect Ratio: 16:9

Duration: 00:11:30
Submission Categories: 

Short, Mock-Comedy)
Director: Caroline Schwarz

18

Festival 
Winner



Tidal Waves
Tidal Waves is a short • lm about a young dancer’s 
struggle with scoliosis. A• er undergoing a surgery 
to correct her spine, Riley - a once triumphant and 
passionate dancer must now come to terms with the 
fact that she can no longer dance. Now in recovery, 
her realis• c mother tries to steer her in a di• erent 
direc• on while her compassionate doctor enrols 
her in water therapy to help relieve the pain of both 
physically and mentally.

Taste of Love
What is the taste of love?“ Could it be sweet, sour, 
bi! er or even salty? A girl embarks on an aroma• c 
journey of love, s• mula• ng her taste buds to the 
point of climax. With all senses, she explores the 
various forms love can take on.

Employee Of The Month ! 
Mitarbeiter Des Monats

Two actors in four roles play and re" ect upon the underlying 

focus of the • lm, namely: rou• ne. In the process of modernity, 

people are involved less as individuals in con" icts, and more 

as representa• ves of a system. Using improvisa• on, this 

mockumentary develops its narra• ve through role- switching, 

interviews and an abstracted world in order to humorously 

point out how nurtured principles and predisposed hierarchies 

present themselves as self-discipline within individuals. 

Duration: 00:07:28
Submission Categories: 
Short Film
Language: English
Director: Steve Young
Actors: Aisha Jakszewicz, Steve Young; 

Duration: 
01:35:00
Submission 
Categories: 
Feature • lm &
Documentaries
Language: 
English
Director: Tom 
Waller

Submission Categories: Short • lm
Director: Paul Scheu" er
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Top 5 
Aussie
Shorts

Things that go 
bump

SYNOPSIS

A black comedy with a twist you’ll never see coming. Rose, our Femme Fa-
tale, is as evil as evil comes, walks her latest vic• m through a desolate bush 
track, under the cover of night. But unbeknownst to Rose, she too is being 
hunted. Steven, a detec• ve desperate to make his mark, has been trailing 
her for some • me now. Just as Rose is preparing to turn her vic• m into a 
new hood ornament, Steven barges into the shed and a showdown ensues.   
Disarming Rose is not as easy as Steven had hoped. Just as things couldn’t 
get any weirder, an unexpected guest arrives, unhinging blood-thirsty 
Rose’s plans good and proper – it’s a twist even she didn’t see coming. This 
li! le • lm toys with fear and desire and dares us all to not take our darker 
selves too seriously.



hen increase 

the brightness of 

available light 

during a • eld shoot by replacing 

the bulbs in table lamps and other 

prac• cal • xtures with photo • oods 

or 300 wa•  normal lamps. Watch 

out for overhea• ng. On the other 

hand, a low-wa• age bulb can be 

useful in dimming a toobrightdesk 

lamp without the color shi•  a 

dimmer would cause. Bouncing 

light o•  the ceiling can also boost 

the level with a natura so•  look, 

but be sure to look up • rst. A 

ceiling painted anything but white 

can throw o•  your color balance 

We have corrected that situa• on by 

bouncing the light o•  a large white 

card stapled to the ceiling. The • ny 

holes in the ceiling made by normal 

desk staples usually cannot be seen

from • oor level.

1. SwItchIng  the tall oneS

A short length of AC cable with 

a male on one end, a female on the 

other and a switch in the middle 

can be used to control a ligh• ng 

instrument when its switch is out 

of reach.:

2. locatIon ....locatIon

Many generic loca• ons can be

simulated by shoo• ng in the display 

area of a furniture sales warehouse.

Both interior and exterior loca• ons 

can be found at a housing 

tract’smodel homes a• er hours. 

O!  ce supply companies o• en have 

a range

of setups that look like anything 

from the CEO’s o!  ce to a cubicle.

Remember, “It doesn’t have to be.It 

just has to look like it is.”

3. whIch MIc IS whIch)

Color-coding mics for

iden• • ca• on is an old trick, 

andit’s especially important with 

handheld wireless mics, which can 

change posi• ons without warning. 

Our sound technicians ., say many 

sound techs use colored tape or 

indscreens on the microphone. 

Tape of the same color is applied at 

the mixer to the

channel’s control knob or slider  

With wired mics, I usually put a 

piece of the colored tape on the 

microphone end XLR connector 

during setup. That makes it obvious 

if the mic is being plugged into the 

wrong cable..

4. BABEL BUSTER

Conduc• ng an interview in 

which the talent speaks only 

English and the subject speaks only 

a foreign language can be simpli• ed 

with this • p from from our past 

audio engineers we worked with. 

Most of them make use of the 

four audio tracks available to them 

by pu"  ng the talent on track 1, 

the subject on 2, the interpreter 

on 3 and the camera mic on 4 as 

a backup. In post, he eliminates 

the translator’s repeat of the 

ques• ons and mixes the subject’s 

answer with the translator’s English 

version. we used some di• erent 

methods when we worked in other 

sound recording studios  Most

of our subjects spoke some 

English, but the studios wanted 

the en• re interview in the  foreign 

language for broadcast overseas.

We would ask the ques• on in 

English and the subject

would answer in their language, 

then would tell us in

English what he or she said. we 

would then formulate the next 

ques• on and ask it in English, and 

the process con• nued. we  also 

recorded a minute or so of ambient 

sound.

Later, back in the studio our 

sound recordist or voice over was 

replaced with that of a na• ve 

speaker asking our ques• ons,

blended with the ambience.

Interesting facts...In Hungary, dubbing 

is almost universally common. 

Almost every foreign movie or 

TV show released in Hungary is 

dubbed into Hungarian.[17] The 

history of dubbing dates back to 

the 1950s, when the country was 

still under communist rule.[18] 

One of the most iconic Hungarian 

dubs was of the American cartoon 

The Flintstones, with a local 

translation by József Romhányi.

[19] The Internetes Szinkron 

Adatbázis (ISzDB) is the largest 

Hungarian database for film dubs, 

with information for many live 

History of dubbing: At the beginning, it was usually one 
person who dubbed all the characters of a • lm. “Na 
stope”, (“On the Trail”) , which was translated, spoken, 
edited and mixed by one person. This was also the • rst 
• lm ever dubbed in Czechoslovakia (1933). The evolu• on 

of dubbing was strongly contributed to by television.

TIPS TO CLIP

InternatIonal ruler
To determine how much cable I need for a project, I use a rolling 
ruler like those used by police of• cers at accident scenes. The 
problem is that camera cables, which are usually made in Japan, are 
labeled in meters and the roller, made in the USA, measures in feet. 
To bring peace between the nations, we’ll print a small label listing 
the conversions for the most common cable lengths and pasted it on 
the roller. 82 ft. = 25 m 164 ft. = 50 m 246 ft. = 75 m 328 ft. = 100 m.

action and animated films.[20] On 

page 59 of the Eurobarometer, 

84% of Hungarians said that they 

prefer dubbing over subtitles.[12]

In the socialist era, every film was 

dubbed with professional and 

mostly popular actors. Care was 

taken to make sure the same voice 

actor would lend his voice to the 

same original actor. In the early 

1990s, as cinemas tried to keep 

up with showing newly released 

films, subtitling became dominant 

in the cinema. This, in turn, 

forced TV channels to make their 

own cheap versions of dubbed 

soundtracks for the movies they 

presented, resulting in a constant 

degrading of dubbing quality. Once 

this became customary, cinema 

distributors resumed the habit of 

dubbing for popular productions, 

presenting them in a below-

average quality. However, every 

feature is presented with the 

original soundtrack in at least one 

cinema in large towns and cities.

However, in Hungary, most 

documentary films and series 

(for example, those on Discovery 

Channel, National Geographic 

Channel) are made with voiceovers. 
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These facts on dubbing was extracted 

from wikkipedia for Colortape Film 

Magazine: for Filmmakers 2018.

The way most movies are dubbed 

for foreign languages is via what are 

called the M&E, which stands for 

Music and E• ects stems. These are 

the • nal mixed audio tracks for just 

the musical score and the sound 

e• ects. This allows dialog to be added 

easily. Since I’m assuming you want 

to dub over an already-released • tle 

(legally, I hope) without access to the 

M&E, you’re going to need to perform 

voice removal. 

Voice removal is most o• en used 

in the music industry (think remix 

ar• sts), and as such tends to o• en 

rely on prominent, clear, center-mixed 

voices. Doing it on a movie soundtrack 

may prove to be more problema• c, 

and will certainly require a lot of work, 

including possibly mul• ple separate 

passes for each character and/or 

scene.

If the movie has an isolated score 

track available, then that might help 

a bit to • ll in areas where the voice 

removal has also removed parts of the 

score. Oh, and I hope you’re not trying 

to do this in 5.1 audio, because then 

you’re really really going to have a ton 

of work.

You could also try the Sound Remover 

feature in Adobe Audi• on, although it 

would likely be even more work.

Regardless, good luck.

Microphone Pickup Patterns Every 
Filmmaker Should Know

Don't pick the wrong mic! Find out when to use 

certain microphones by learning these six 

essential microphone pickup patterns.

A film is only as good as its audio. While it can 

be easy to get captivated by the visual side 

of a film, audio should be high on the priority 

list of any director or producer. Bad audio 

can quickly turn off an already distracted 

audience, so it's important to pick the right 

mic for the job. Let's take a look at six 

essential microphone pickup patterns that 

every filmmaker should know.

There is no one-size-• ts-all solu• on 

when recording audio on a • lm set. 

You will likely want to bring a good 

assortment of lavs and shotgun mics 

to accommodate di• erent shoo• ng 

scenarios on set.

1. Omnidirectional

Perfect for: interviews, moving 

subjects. Omnidirec• onal mics 

are the easiest to understand. 

Simply put, omnidirec• onal mics 

record audio from every direc• on. 

Typically you will want to use an 

omnidirec• onal mic when recording 

audio that you can’t control 

very well (like ambience, a press 

conference, or a moving talking 

head). Omnidirec• onal mics are the 

most ! exible mics, but they are also 

the noisiest. It’s certainly a balancing 

act when on set. In a • lmmaking 

context, you will almost exclusively 

see omnidirec• onal pickup pa" erns 

in lav mics.

Notable omnidirec• onal mics:

Polsen OLM-10, Rode smartLav+ 

Sennheiser MKE-2-PC 

Sennheiser EW 112-P G3 Wireless System

2. Cardioid

Perfect for: documentary recording, 

weddings, events

A cardioid pickup pa" ern is a highly 

! exible pickup pa" ern that is 

great for all-purpose use. Cardioid 

microphones come in all shapes 

and sizes. A cardioid mic, while 

slightly direc• onal, should not be 

confused with a hypercardioid or 

supercardioid mic. Cardioid mics will 

s• ll pickup background noise if they 

are not in a controlled environment.

Notable cardioid mics:

Polsen SCL-1075 Shotgun Mic.

Rode VideoMicro, Audio-Technica Pro 70 

Lavalier

3. Hypercardioid (Mini-Shotguns)
Perfect for: on-camera mics, 

documentary recording, and 

instrument recording

A hypercardioid pickup pa" ern is 

a direc• onal pickup pa" ern that 

is great for isola• ng audio. While 

you may • nd some lav mics with 

hypercardioid pickup pa" erns, you’ll 

typically only see this pickup pa" ern 

in shotgun mics. While every brand 

is di• erent, the biggest di• erence 

between a hypercardioid mic and 

a supercardioid mic is how much 

of the rear and side noise is picked 

up. Hypercardioid mics are typically 

used for instrument recording.

Notable hypercardioid mics:: Audix SCX1-HC, 

Sennheiser MKH-416

4. Supercardioid (Shotgun)

Perfect for: reality television, 

scripted content

Supercardioid mics are the most 

popular types of microphones for 

indie • lmmakers because they give 

users the ability to isolate audio 

while s• ll allowing for a slight 

margin of error. Supercardioid 

pickup pa" erns are typically only 

found in shotgun mics which are 

used on boom poles or mounted 

to the top of a camera. It should be 

noted that a supercardioid pickup 

pa" ern does pickup some audio 

from behind the microphone. So if 

you mount a supercardioid mic to 

your camera, you’ll need to keep 

your opera• ng noise to a minimum

Notable supercardioid/shotgun mics:: Rode 

VideoMic Pro , Rode NTG2 , Schoeps Cole" e

5. Lobar (Unidirectional)
Perfect for: narra• ve • lm, controlled 

sets

While there is technically no such 

thing as a true unidirec• onal mic, a 

lobar pa" ern is the most direc• onal 

pickup pa" ern you can use. While 

it may be appealing to a • lmmaker 

to get a microphone with a lobar 

pickup pa" ern, you should seriously 

consider how di#  cult it will be to 

use a lobar microphone.

The only microphone that can 

have a lobar pickup pa" ern is 

a shotgun mic, so you’ll almost 

always need someone to assist 

you when opera• ng a microphone 

with a lobar pickup pa" ern. If your 

boom pole is typically operated by 

a careless PA, you might want to 

opt for a supercardioid mic instead, 

as the pickup pa" ern will be more 

forgiving. Notable lobar mics:

Sennheiser MKE 600, Sennheiser MKH 8060

6. Bidirectional (Figure 8 Pattern)
Perfect for: podcasts, radio 

interviews. A bidirec• onal 

microphone is a mic designed to 

pickup audio equally from the 

front and back of the mic. Typically, 

bidirec• onal microphones are used 

for radio interview recording or 

podcas• ng. You will probably not 

• nd much use for a bidirec• onal 

microphone on a • lm set, but they 

can some• mes be used as a backup 

mic for talk shows when placed on 

the hosts desk

Notable bidirec• onal mics:

Blue Ye•  – $99

Studio Projects B3 – $159

Rode K2.
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WE RECOMMEND

TO WATCH

I LOVE HAPPINESS
Anima• on directed by Su Chun-Hsu .
 Is a 3D anima• on series based on the stories from Fo Guang Shan “Humanis• c 
Buddhism” books by Hsing Yun. The stories cater to the problems faced by 
today’s children, and present the “Three Acts of Goodness – Do good 
deeds, say good words, think good thoughts” through exci• ng and fun 
anima• on produc• on. “I Love Happiness” has contemporary elements 
and linkage to the everyday life of modern society, as well as issues that 
the audience can relate and generate huge respond.

THE PITTS CIRCUS FAMILY 
A road trip with an extraordinary Australia circus family. A sort 
of post-truth feature mockumentary.  The world’s 1s t Ethereum 
Blockchain funded movie has been registered successfully on 
the Ethereum Blockchain on july 29th 2016 and crowdfunded 
it’s budget with a Smart Contract ICO.  This project is going to 
re-evolu• onize the ! lm-funding business. Photo sourced from public 
domain.

2
1

3
4

CONVENTION
“Script wri" en by Mark Brown.
A# er punching his supervisor a 
disgruntled insurance salesman 
is sent to a bonding weekend/
conven• on on a • ny island 
o$  Ireland. But being bored 
to death becomes the least of 
his worries when people start 
dying for real. And it becomes 
apparent that the other 
conven• on on the island may 
be about more than collec• ng 
comics. 

This is a sequel to Now Boarding, another 
comedy, this • me about the circumnaviga• on of 
Dog Island and about the booking ordeals when 
on the phone with an airline. There is an u" er 
surreal narra• ve, which intertwines a variety 
of hilarious events taking place in the realm of 
humans and canines. A most entertaining comedy.

Directed by Dr Teresa Mular

7

KING KONG
A ! lm directed by Lo Xu-Ming Tong.
Eliza and her brother Damian live in Toronto with their 
mother. A# er she su$ ers an accident, they must travel 
to Montreal to join their father. The story is cent ered 
on Eliza, a young teenager. Having to take care of her 
brother and their wellbeing, this trip represents her 
! rst ou• ng into the world as an independent woman 
! lled with responsibili• es.

TOP 100
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Is a 3D anima• on series based on the stories from Fo Guang Shan “Humanis• c 

deeds, say good words, think good thoughts” through exci• ng and fun 
anima• on produc• on. “I Love Happiness” has contemporary elements 
and linkage to the everyday life of modern society, as well as issues that 

The Biola of the Riau Islands. Directed 
by Karen Thomas. This is a • rst ever short • lm 
documentary on the violin (biola) of Indonesia’s Riau 
Islands of the South China Sea with original footage on 
the beauty of the islands, the people, the musicians, 
and the performing arts s• ll largely unknown to the rest 
of the world. Karen Thomas is a Research Fellow and 
Salvatore Rossano is an Adjunct Research Fellow in the 
Music Archive of Monash University (MAMU) of the Sir 
Zelman Cowen School of Music..

5

SOMEONE (directed by Leelila Strogov)
A well-inten• oned Chinese immigrant father 
tries to teach his son, David, how to “make it” 
in America. When David becomes enamored 
by a Superman costume in a store window, 
his father sees an opportunity to impart to 
him the importance of hard work, thri! , and 
delayed gra• " ca• on. But when the • me 
comes for David to reap the rewards of his 
e# orts, it turns out that the lessons he’s 
learned transcend those his father intended. 
Revealing the human capacity for connec• on, 
compassion, and sacri" ce, Someone Good 
Will Find You is a story about the lessons 
parents try to teach their children, and the 
unintended ones children learn on their own.

The Thursday Whaler Script wri$ en by Damien Mulvany.
A young sailor’s passion for the sea drives him to become an  Australian naval o!  cer, 
but his recklessness, combined with naval negligence, results in a court mar• al, and a 

government  Scandal. 9

8
7

SISAK
There’s much talk about the language of love — the beauty, the poesy, the intricacy and the eloquence. But what if the real romance rested between 
the lines, in pages and moments that pass you by? And what if you learned one day that you could read it all? Soak in the joy, taste the eloquence, 
breathe in the intricacies and feel the poesy reverbera• ng in the air. But what if you could only sen se, only feel and yet do nothing else?  A " rst-of-its-
kind silent LGBTQ " lm in India, Sisak makes waves before the visuals of this short hit the shore. Set in the fast-paced environs of the usually bustling 
Mumbai local train system, it details a romance that develops slowly and intoxica• ngly, nestled in th e silences and quiet comforts of the end-of-day 
train journeys.  Our two characters, A and Z, are as poles apart as their loca• ons in the alphabet. A " nds his nose stuck in Haruki Murakami’s works, 
Z " nds himself • red a! er long work days. A is ku rtas and kolhapuri chappals, Z is leather shoes and neatly pressed formals. But where they meet 
is the world of dreams — unar• culated, yet whole in clarity.   Conversa• ons in Sisak are almost primal in execu• on, without the use of speech but 
with the language of the body and games of the mind. Whether it is in the books A reads — their • tles, their intona• ons and his interac• ons with 
them — or in the books Z eventually begins to read, which serve as indicators of the oneness of their minds, despite how seemingly dissimilar they 
are. Even their movements from seat to seat, exit door to exit door and in their in• macy that exists,  without so much as a physical touch, create the 
electricity love is meant to have.  Moreover, the overarching idea of serendipity, without the closure of des• ny, is what makes Sisak a gut-wrenching 
experience cinema• cally. A and Z come together purely by chance — taking the same train among the scores of trains that ply each day, always 
" nding each other even in the desola• on of empty compartments and the synchrony in which their eyes meet — and yet it all seems pre-ordained, 
an end to which remains to be seen.  Besides what is seen on screen, there is a great sociopoli• cal underpinning to Sisak’s content. Knowing that 
roman• c rela• onships beyond the purview of hetero norma• vity are not legal (nor decriminalized, as was once the case following the Delhi High Court 
judgement), the cinema re% ects the ethos of most " lm projects worldwide which show an individual jou rney of coming to terms with and expressing 
one’s sexuality. That a space as public as that of a local train can be used to depict such a private journey of wordless admission for both A and Z is 
beau• ful in itself.  Keeping the se&  ng minimal a nd shoo• ng completely on loca• on lends Sisak the authen• city that makes the story of A and Z more 
believable. The juxtaposi• on of the buzzing and almost blurry cityscape against their measured and budding romance, that holds no structure, makes 
the premise of the story all the more striking. Drawing its opening lines from Haruki Murakami’s Sputnik Sweetheart, the beginning sets the tone for 
what is to follow — an expected trajectory played out in the most unexpected way.  Sisak is likely to strike a chord on an individual and interpersonal 

6KING KONG
A " lm directed by Lo Xu-Ming Tong.
Eliza and her brother Damian live in Toronto with their 
mother. A! er she su# ers an accident, they must tr avel 
to Montreal to join their father. The story is cent ered 
on Eliza, a young teenager. Having to take care of her 
brother and their wellbeing, this trip represents her 
" rst ou• ng into the world as an independent woman 
" lled with responsibili• es.

LUMINOUS
Directed by Alexander Greaves, Producer - Shay-Lee Smith
The year is 1983. Towering above the harsh Australian coastline stands the breathtaking 
Elsner lighthouse. Luminous follows the journey of lighthouse keeper Henry Elsner, as 
he • ghts to survive the storm of the decade, within the walls of his decaying lighthouse. 
But before Henry can overcome the threat outside, he must • rst come to terms with his 
inner turmoil. As the storm worsens and the lighthouse beacon breaks down, Henry must 
confront his secret if he wants to survive.

 level, regardless of whether the story is one that seems plausible in one’s own life. 
A return to the unspoken, unsaid and universal expressions of love, on the path of 
subtlety and humanity, Sisak is the result of the belief that if love knows no bounds, 
it need not be bound with words, either. Directed b y Faraz Ansari
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3The Last
Shot
Sam is metal guitarist and he 
is lost in his mind. directed by 
Mehrdad Parvani 

Inside The Wall 

(Soundtrack)

movies
YOU MUST WATCH 

The One I Adore
A story of love lost and the lengths some can go to get it back. Directed by Jason 
Seelmann

I.O.C.
An in• mate portrait of a teenage 
boy the morning of his high school 
shoo• ng. Directed by Gerardo Soto

4
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5

6

8
Directed by Enrique Ponce (USA).

A curious robot goes on a 
perilous journey to • nd an 
ancient sword.

Written / 
Unwritten

Twilight 
Prophecy

RECALL 

Cubeman
Kockaember

Now Boarding 2

Directed by Adrian Silisteanu 
Outside a maternity ward, a 
Roma family is announced their underage 
daughter has just had a baby girl. Pardic•  
(50) doesn’t seem to celebrate the 
moment; he is very displeased with this 
early pregnancy, for which he blames 
his wife. However, things become even 
tenser when a hospital employee asks 
them to sign some papers and discovers 
issues related to their IDs and their status 
as parents of the underage new mother. 
The imminent danger of state authori• es 
separa• ng them from their daughter 
determines Pardic•  to take ac• on.

Directed by Dr. Teresa Mular.
This is a sequel to Now Boarding, another comedy, 
this ! me about the circumnaviga! on of Dog Island 
and about the booking ordeals when on the phone 
with an airline. There is an u" er surreal narra! v e, 
which intertwines a variety of hilarious events tak ing 
place in the realm of humans and canines. A most 
entertaining comedy.

Directed by Dániel Reich. 
We are in the 80’s, the young boy Beni spending the 
holiday with his mum and sister, Gilla at lake Balaton. 
Beni # nds an old photo camera and starts taking 
photos, obsessively. Gilla suddenly disappears while 
swimming in the water. They caný # nd her, but Beni 
doesn’t give up the search and with the help of a 
local inves! gator they keep looking for her. 10 ye ars 
earlier in the same place , a girl disappear in similar 
circumstances, so they both feel that the answer to 
be sought beyond ra! onality.

Directed by Linda Dombrovszky . An elderly man is unable 
to accept that he is made to re• re and his life takes a 
drama• c turn, when he realises that he cannot ! nish the 
work of his life. 
Wri! en by György Somogyi 

7

10

2
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Directed by Dániel Reich. Domi is a 33 
years old au• s• c boy, who never speaks 
and lives with his mother and father. They 
try everything to cure him, but no e" ect. 
The mother cynically tells the story of their 
unlucky family, she is hopeless. Only the 
books bring happiness in Domi’s life. He is 
obsessed by books. The family tries a new 
psychologist, Aliz, who soon realizes how 
important the books are for Domi. Now 
Aliz starts to write a story for Domi. This 
book changes the world around Domi, we 
see the story becoming alive and driving 
the boy towards the solu• on.

THE INNER 



A GIRL WHO LOVES A GIRL

RESURRECTION TIME CONSPIRACY 

“A girl Who Loves a Girl-La Sou• rance”. Valerie, 20, has broken 
up with Alice, the love of her life. She must now adjust to 
being by herself in the hope that Alice will come back. She 
works as a contracted model, she eases the pain of her failed 
rela• onship by bed jumping from one night-stand rela• onship 
to another, taking drugs and self-harming. Laurent Boulanger 
is the writer-director of ‘Six Lovers’ and ‘The Novelist’. He 
is French-born but Australia-based. This is his • rst French-
language feature • lm. Director's Statement.  ªI wanted to make 
the • rst French-language • lm in Australia, but I also wanted to 
make a • lm about the di€  culties of breaking up. I was close friend 
with a lesbian for a couple of years, and she took me to clubs, and 
the girls kept asking why I wasn't making a lesbian • lm since there 
weren't so many new ones around. So I combined all my ideas 
together and made `La Sou• rance', which ended up be re-titled À 
Girl Who Loves a Girl' for the English market.º

ONE TWO GUESS WHO

In a rich Manha! an condo a billionaire lady is murdered. All 
the evidence leads the police to the conclusion of a suspect 
but they are wrong. A murder mystery in the style of Hitchcock 
that goes backwards Directed by system. Wri! en by: System, 
Jacopo Iadicicco 
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THE PITTS CIRCUS 
FAMILY KING KONG

SISAK

Directed by Ken Fanning
A road trip with an extraordinary 
Australia circus family. A sort of 
post-truth feature mockumen-
tary.  • e world's 1st Ethereum 
Blockchain funded movie has 
been registered successfully on the 
Ethereum Blockchain on july 29th 
2016 and crowdfunded it's budget 
with a Smart Contract ICO.  • is 
project is going to re-evolutionize 

the € lm-funding business..

Directed by Lo Xu-Ming 
Tong. 
Eliza and her brother 
Damian live in Toronto with 
their mother. A! er she 
su" ers an accident, they 
must travel to Montreal 
to join their father. The 
story is centered on Eliza, 
a young teenager. Having 
to take care of her brother 
and their wellbeing, this 
trip represents her # rst 
ou$ ng into the world as an 
independent woman # lled 
with responsibili$ es.

Directed by Faraz Ansari. There’s much talk about the language of love 
— the beauty, the poesy, the intricacy and the eloquence. But what if 
the real romance rested between the lines, in pages and moments that 
pass you by? And what if you learned one day that you could read it all? 
Soak in the joy, taste the eloquence, breathe in the intricacies and feel 
the poesy reverbera$ ng in the air. But what if you could only sense, only 
feel and yet do nothing else?  A # rst-of-its-kind silent LGBTQ # lm in India, 
Sisak makes waves before the visuals of this short hit the shore. Set in 
the fast-paced environs of the usually bustling Mumbai local train system, 
it details a romance that develops slowly and intoxica$ ngly, nestled in 
the silences and quiet comforts of the end-of-day train journeys.  Our 
two characters, A and Z, are as poles apart as their loca$ ons in the 
alphabet. A # nds his nose stuck in Haruki Murakami’s works, Z # nds 
himself $ red a! er long work days. A is kurtas and kolhapuri chappals, Z 
is leather shoes and neatly pressed formals. But where they meet is the 
world of dreams — unar$ culated, yet whole in clarity.   Conversa$ ons 
in Sisak are almost primal in execu$ on, without the use of speech but 
with the language of the body and games of the mind. Whether it is in 
the books A reads — their $ tles, their intona$ ons and his interac$ ons 
with them — or in the books Z eventually begins to read, which serve as 
indicators of the oneness of their minds, despite how seemingly dissimilar 
they are. Even their movements from seat to seat, exit door to exit door 
and in their in$ macy that exists, without so much as a physical touch, 
create the electricity love is meant to have.  Moreover, the overarching 
idea of serendipity, without the closure of des$ ny, is what makes Sisak a 
gut-wrenching experience cinema$ cally. A and Z come together purely 
by chance — taking the same train among the scores of trains that ply 
each day, always # nding each other even in the desola$ on of empty 
compartments and the synchrony in which their eyes meet — and yet 
it all seems pre-ordained, an end to which remains to be seen.  Besides 
what is seen on screen, there is a great sociopoli$ cal underpinning to 
Sisak’s content. Knowing that roman$ c rela$ onships beyond the purview 
of heteronorma$ vity are not legal (nor decriminalized, as was once the 
case following the Delhi High Court judgement), the cinema re% ects the 
ethos of most # lm projects worldwide which show an individual journey 
of coming to terms with and expressing one’s sexuality. That a space 
as public as that of a local train can be used to depict such a private 
journey of wordless admission for both A and Z is beau$ ful in itself.  
Keeping the se&  ng minimal and shoo$ ng completely on loca$ on lends 
Sisak the authen$ city that makes the story of A and Z more believable. 
The juxtaposi$ on of the buzzing and almost blurry cityscape against 
their measured and budding romance, that holds no structure, makes 
the premise of the story all the more striking. Drawing its opening lines 
from Haruki Murakami’s Sputnik Sweetheart, the beginning sets the tone 
for what is to follow — an expected trajectory played out in the most 
unexpected way.  Sisak is likely to strike a chord on an individual and 
interpersonal level, regardless of whether the story is one that seems plausible in 
one’s own life. A return to the unspoken, unsaid and universal expressions of love, 
on the path of subtlety and humanity, Sisak is the result of the belief that if love 
knows no bounds, it need not be bound with words, either.

Queensland  based student 
short # lm. Directed by 
Alexander Greaves, 
produced by Shay-Lee 
Smith.
Synopsis: A guilty light-
house keeper must endure 
a turbulent night by the sea 
(no poster avail. at $ me of 
publica$ on).. 

LUMINOUS

HAIRCUT

US produced short # lm. 
Directed by Hanxiong Bo.
Synopsis: “The course of 
a roman$ c rela$ onship 
plays out over a series 
of haircuts overseas.“
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BLEEDING 
BACKS

THINGS THAT GO BUMP CONVENTION

DECLOUD UNTOLD

directed by Ma•  
Vella. 

Owen (Franco 
Flammia) is a morally 
ambiguous bodyguard 
with the weight of 
the world on his 
shoulders. He’s been 
hired to protect Bek 
(Kaitlyn Boyé) at all 
costs, but when a 
shaky deal with local 
mobster Marlon 
(Brendan Byrne) goes 
south, he must • ght 
against both trained 
mercenaries, and his 
own inner demons.

Directed by Steve Young. A black 
comedy with a twist. Rose, our 
Femme Fatale, is as evil as evil 
comes, walks her latest vic! m 
through a desolate bush track, under 
the cover of night. But unbeknownst 
to Rose, she too is being hunted. 
Steven, a detec! ve desperate to 
make his mark, has been trailing her 
for some ! me now. Just as Rose is 
preparing to turn her vic! m into a 
new hood ornament, Steven barges 
into the shed and a showdown 
ensues.   Disarming Rose is not as 
easy as Steven had hoped. Just as 
things couldn’t get any weirder, an 
unexpected guest arrives, unhinging 
blood-thirsty Rose’s plans good and 
proper – it’s a twist even she didn’t 
see coming. This li• le • lm toys with 
fear and desire and dares us all to not 
take our darker selves too seriously.

Directed by Mark 
Brown.

A• er punching his su-
pervisor a disgruntled 
insurance salesman is 
sent to a bonding week-
end/convention on a 
tiny island o€  Ireland. 
But being bored to 
death becomes the least 
of his worries when 
people start dying for 
real. And it becomes 
apparent that the other 
convention on the 
island may be about 
more than collecting 
comics.

Directed by Tony 
Rungsawa.

While attending a funeral 
he has no desire in being 
in, Jesse is approached by 
an old friend, Kevin, who 
persuades him to ditch 
the funeral in search of 
Decloud, a skate park hid-
den in deep in the Electric 
Forest.

Short drama directed by 
Azita Damandar. Struggled 
with her own sexual 
iden! ty and spiritually lost 
Iranian girl, Ava, chooses to 
look a" er a lonely disabled 
religious Australian woman, 
Roxy. As Roxy’s health 
status declines, Ava, ge#  ng 
closer to her, • nds another 
meaning in life. Something 
that may eventually bring 
her calmness, even when 
Roxy leaves her alone in 
this world again.

BLACK AND WHITE

Directed by Mahmoud Sakr. Showing life in a fantasy way and how we born as 
a white page and life draw our mind. A child seeing the fact of the life from his 
point of view and facing the bad thought from the environment with his innocent 
thought in a fantasy way.   Ce • lm montre la vie d’une façon fantaisiste ; telle 
qu’une page blanche à la naissance, avec la vie qui dessine notre esprit. Un enfant 
regardant le fait de la vie de son point de vue, et fait face à la mauvaise pensée 
de l’environnement avec sa pensée innocente d’une façon fantaisique
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FORCES OF 
DECADENCE

GLASSES

DIRECTED BY 
KIRBY 
WRIGHT

KOREAN DOG 
MEAT EXPOSÉ

I A DREAM

JERUSALEM IN LINE

Directed by Phil 
Hollins. 
In 1988, an Army 
Green Beret Sergeant 
Major, suspected of 
facilitating a major 
international smug-
gling ring, is alleged 
to have solicited a 
murder hit on his 
meddlesome new 
commander. Based 
on a true story.

Directed by Mina 
Amini.
About for two 
children Saeed and 
Sara,They break 
their grandmother’s 
glasses - they are 
looking to repair 
glasses and get 
acquanted with the 
afghan boy...

The ! lming 
of a Zombie 
Western takes 
on supernatural 
dimensions when 
a minor character 
crosses over to the 
other side..

Directed by James 
Hyams, AJ Garcia, 
Kevin Lahey, 
Taehoon Lee.
In this in-depth 
inves" ga" ve doc-
umentary, we ex-
pose the current 
condi" ons in dog 
farms in South 
Korea using 
raw, undercover 
footage shot via 
smartphone.

Directed by Edina Kishonthy. 
KATE, a young o#  ce worker and 
aspiring pet portrait painter, is 
determined to ! nd a mysterious 
man who keeps appearing in 
her dreams at night. Her acerbic 
co-worker and best friend, 
HEATHER, does not share Kate’s 
convic" on the Dream Man even 
exists, and she begins to get 
seriously concerned about her 
friend’s state of mind when Kate 
sets out on a desperate quest 
to ! nd the man based on clues 
she believes to be receiving 
from him. During her search, 
she goes through awful dates 
and mishaps – but the surprise 
ending provides revela" ons 
about the triumph of friendship, 
the bene! ts of adop" ng a pet, 
and the importance of following 
our dreams..

Directed by Amir Har-Gil
Since the 1967 six day war, and 
the annexing of East Jerusalem to 
Israel, its Arab population has lived 
in a sort of limbo, being recognized 
as Israeli residents but not as Israeli 
citizens. ! is " lm explores this 
state of perpetual limbo through 
the lives of three East Jerusalem 
inhabitants; a sick man in need 
of medical treatment, a girl 
seeking recognition by Israel and 
a man attempting to re-build his 
demolished home. All are forced to 
grapple with Ka# aesque bureau-
cratic reality marked by standing 
in a single line outside the o$  ce of 
the Israeli Interior Ministry in East 
Jerusalem. ! rough its heroes, the 
" lm o% ers an understanding of the 
impact the Israeli-Palestinian con-
& ict has on regular people striving 
to lead lives under extraordinary 
circumstances
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ABERRANTE
MARMO

MAY I 
COSEPLAY

MELODY MAKERS

MUSCLES

Directed by Mauro Russo 
Rouge.
A man inside a room is talking 
to someone we cannot see. 
Ivan, that's his name, is reciting 
a tremendous monologue 
that goes back to childhood 
memories and to his mother, 
who died in the bathroom. But 
who is he talking to? Who is that 
unknown person? And why is 
Ivan keeping him imprisoned 
in that dirty, crumbling room?  
• ese questions will soon have 
an answer, although unpleasant. 
ABERRANTE is a real escalation 
of physical and psychological vi-
olence. • is € lm is torn between 
the protagonist's visions and 
reality. In the background, there 
is a current strong theme . 

Directed by Nancy 
Allison.
High up on a ledge 
of a marble quarry 
a sculpture waits 
to emerge from the 
rough walls that 
imprison it. Flesh 
and stone, sculptor 
and sculpture, dance 
around the question 
of who's creating 
whom.

Directed by 
Phacharakamol
Hunwongkotwichian

Growing up under 
the pressure as a 
witness in the par-
ents' € ghts, May is 
doing something to 
piss her parents o! , 
hoping that they can 
digress their hatreds 
on to her instead.

Directed by Leslie Ann Coles.Melody Makers’ captures the birth of music 
journalism during the zeitgeist of rock n’ roll through the lens of photographer, Barrie 
Wentzell, Chief Contribu! ng Photographer, Melody Maker magazine (1965-1975) 
whose iconic, largely unseen photo archive,  is the heart of the story.  MELODY 
MAKERS tells the true story of the rise and fall of the most in" uen! al music 
publica! on in history. Melody Maker magazine began as a weekly jazz musician’s 
trade paper in the 1920’s and by the 1960’s became an interna! onally recognized 
“must read” for rock n’ roll fans and musicians alike. Melody Maker became a pop 
culture phenomenon and this was, to a great extent, due to its Chief Contribu! ng 
Photographer, Barrie Wentzell (1965-1975) and his black and white photos that 
blistered across the front cover.   Melody Makers features candid interviews with 
the Melody Maker journalists, musicians and other subjects who worked behind 
the scenes who infuse the # lm with humour, and o$ er new insight about the 
cultural signi# cance of the paper at a ! me when rock n’ roll was in its infancy and 
con# dences were kept. The  journalists and Wentzell had unprecedented access 
- pre paparazzi,  before the na! onal press began picking in the idiosyncrasies of 
the ar! sts.    Melody Makers is rich with anecdotal stories from behind pictures. 
Featuring candid interviews with the Melody Maker journalists, musicians and other 
subjects who worked behind the scenes who infuse the # lm with humour, and o$ er 
new insight about the cultural signi# cance of the paper at a ! me when rock n’ roll 
was in its infancy and Melody Maker magazine was revered as the bible of rock n’ 
roll during this dynamic, forma! ve and most controversial period in music history.   
Alongside a very rare largely unseen iconic classic rock n’ roll photograph archive, 
our subjects take us on an extraordinary journey into the spectacular rise and 
drama! c fall of Melody Maker magazine as we experience the history of rock n’ roll 
through the rare images from behind the scenes; of young ar! sts at the start of their 
careers who became legends; of live performances and crazed fans; and of images 
highligh! ng the ar! s! c collabora! on between the musicians and Melody Maker’s 
sta$ ers.  These pioneers of rock n’ roll blazed the trail establishing the tone, style 
and standard for music journalism today.   * I have a 78 min. version as well as the 
95 min. feature

Directed by Sleena 
Wilson.
While awai! ng a visit 
from his father, Zac 
retreats into his 8-bit, 2 
player realm of adven-
ture with his companion 
Muscles, the hero from 
his favourite video game. 
As they wait, both begin 
to ques! on how the 
arrival of Zac’s father may 
impact their rela! onship. 
When a package arrives 
in place of the man itself, 
Zac begins to reconsider 

the heroes in his life. 

30

ABERRANTE



THE GREAT DESTINY
ONE, TWO 
GUESS WHO’S 
WHO

BEHIND THE COVE

ONE DROP 
OF LOVE PAINT DRY 

PECHORIN

Directed by Patrick Schneider & Paul Saint Hesse.  

Directed by Lorenzo 
Faccenda  aka “System”, 
Jacopo Iadicicco.
In a rich Manha! an 
condo a billionaire lady 
is murdered. All the 
evidence leads the police 
to the conclusion of a 
suspect but they are 
wrong. A murder mystery 
in the style of Hitchcock 
that goes backwards

Directed by Keiko Yagi. Rebu"  ng 
the Academy Award® Winning 
Documentary “THE COVE”.  Nega# ve 
media coverage on Japan about the 
never-ending whaling issue prompted 
$ rst-# me documentary $ lmmaker Keiko 
Yagi to $ nd out more about the topic. 
With no budget, limited experience 
in $ lmmaking, no % uency in English, 
but armed with a video camera and 
a strong desire to $ nd out about the 
truth of the ma! er on whaling, I started 
my research.  What started out as a 
personal inves# ga# on triggered by 
childhood memories of whale meat 
dishes inevitably led me to the town of 
Taiji, the center of the whaling debate 
and the stage of THE COVE. What I 
found through my experiences there and 
elsewhere was a much bigger story than 
I had ini# ally imagined.

Directed by Fanshen Cox 
DiGiovanni One Drop of Love is 
the feature $ lm of a mul# media 
solo performance by Fanshen Cox 
DiGiovanni.  Wri! en and produced 
by Fanshen Cox DiGiovanni, 
this extraordinary one-woman 
show incorporates $ lmed images, 
photographs and anima# on to tell the 
story of how the no# on of ‘race’ came 
to be in the United States and how it 
a' ects our most in# mate rela# onships. 
A moving memoir, One Drop takes 
audiences from the 1700s to the 
present, to ci# es all over the U.S. 
and to West and East Africa, where 
the narrator and her family spent 
# me in search of their ‘racial’ roots.  
The ul# mate goal of  the show is to 
encourage everyone to discuss ‘race’ 
and racism openly and cri# cally.

Directed by Sezar 
Alkassab.
A UK no-budget 
comedy feature 
$ lm about the day 
in the life of two 
best friends; Char-
lie is planning to 
ask his girlfriend to 
move in together, 
which makes Dylan 
wonder why he is 
s# ll single and to-
gether they analyse 
his past rela# on-

ships..

Directed by Roman Khrushch
Based on the Russian classic 
Mikhail Lermontov novel “The 
Hero of Our Time”.  All events 
shown as they are re% ected in 
the mind of the dying hero, as 
a series of irrevocable mis-
takes and interpreted anew: 
it is either reconsidera# on or 
repentance. Recollec# ons make 
main hero torment himself over 
his own past pretenses that 
seem ridicules now agonize and 
despair over his perfect indif-
ference to everything except 
himself, see the horrible aspect 
of killing his friend, a greenhorn 
and a show-o' . The $ nal ac# on 
of an intelligent and outstand-
ing man is judging oneself 
without mercy.
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149TH AND GRAND CONCOURSE INSIDE THE WALL 
!SOUNDTRACK"

CLOUD KUMO 

RESURRECTION TIME CONSPIRACY TASTE OF 
LOVE

THE INNER SIDE

Directed by Andy London.
From the team that brought you ª• e Lost Tribes of New York 
Cityº comes a new animated documentary. ª149th and Grand 
Concourseº captures the diverse voices of the South Bronx against 
a backdrop of rapidly changing streets. An animated portrait of 
New York city life in € ux.
Andy and Carolyn London are writers, directors, animators and 
co-founders of London Squared Productions. Since 1999, they've 
been creating • lms, music videos and animated content.

Directed by Ivan 
Sintsov
Another soundtrack 
we would like to 
acknowledge

Directed by Yvonne Ng.
CLOUD KUMO is an exper-
imental ! lm that recounts 
the devasta" on of Hiroshima 
atomic bombing when Satoko 
Ishii, a real atomic bomb 
survivor revisit the darkest 
days of her life. Reiko, her 
granddaughter who su# ers 
from the gene" c radia" on 
poisoning draws strength 
from Satoko to choreograph 
dance performance based on 
her life story. Together they 
face the future with hope and 
perseverance.

Conducted/Directed 
by James Carroll.
Acknowledged as 
one of the best in-
strumental ! lm score 
entered into our 

compe" " on .

Directed by Paul 
Scheu$ er

„What is the taste 
of love?“ Could it be 
sweet, sour, bi% er 
or even salty? A girl 
embarks on an aro-
ma" c journey of love, 
s" mula" ng her taste 
buds to the point of 
climax. With all sens-
es, she explores the 
various forms love 
can take on.

Directed by Daniel Reich. 
A BELS&  OLDAL Domi is a 
33 year old au" s" c boy, who 
never speaks and lives with his 
mother and father. They try 
everything to cure him, but no 
e# ect. The mother cynically 
tells the story of their unlucky 
family, she is hopeless. Only 
the books bring happiness in 
Domi’s life. He is obsessed by 
books. The family tries a new 
psychologist, Aliz, who soon 
realizes how important the 
books are for Domi. Now Aliz 
starts to write a story for Domi. 
This book changes the world 
around Domi, we see the story 
becoming alive and driving the 
boy towards the solu" on..
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SUICIDIO

THE BICOASTALS THE CHEMISTRY 
OF EMOTION

THE CHOSEN PEOPLE 

“Suicide”. A feature • lm 
directed by Juan Andrés 
Mateos that deals with the 
problem of suicides.
A courageous • lm designed 
to give this real health prob-
lem, the visibility it deserves: 
every 40 seconds a person 
commits suicide in the world 
... in Spain, suicide takes the 
life of 4000 people every 
year. It is a documentary also 
thought to • ght against that 
social tendency to “look the 
other way” and that poli• cal 
tendency to “hide it under the 
carpet”.

Script wri! en by Kirby Wright.
She lives and works in NYC. He lives and 
works in San Diego. Can these newlyweds 
work it out, or will his Best Man, who is 
also her Best Friend, ruin everything?
irby Wright is an American writer best 
known for his coming of age island 
novel Punahou Blues and the epic novel 
Moloka’i Nui Ahina.
Wright’s work is primarily concerned 
with the complexi• es of mul• cultural 
Hawaii, Killahaole Day, prejudices 
against (and within) island high 
schools, and the tricky ma! er of 
interracial da• ng. He incorporates 
the local creole language into his 
novels and was the • rst author to 
document the pidgin English spoken 
by the paniolo cowboys on the east 
end of Molokai. .More at h! ps://
en.wikipedia.org/wiki/Kirby_Wright

Directed by Carlo De 
Agos• ni.
I was asked to create a • lm 
branded by Moellhausen, a 
leading company in the indus-
try of fragrances and € avors.   
• e concept is based on their 
motto `• e Chemistry of the 
Emotions', with the focus on 
the emotions triggered by 
fragrances and € avors.   • e 
• lm is a powerful mix of 
evocative images of emotions, 
aimed to hit not only smell 
and taste but all senses.   • e 
footage is entirely original as 
the soundtrack.

Directed by Joshua Gipin. ‘The idea of the 
Chosen People...should be viewed as the key 
de• ning concept of Judaism. It also remains, 
however, the central unspoken and explosive 
psychological, historical, and theological 
problem at the heart of Jewish-Gen• le 
rela• ons.’ - Dr. Avi Beker, former Secretary 
General of the World Jewish Congress  What 
does it mean to say the Jews are God’s 
Chosen People? Chosen for what purpose? 
What are the biblical roots of this doctrine? 
How does the meaning of chosenness change 
across • me and people? In the Ancient Near 
East? In Medieval Chris• an Europe? A" er the 
Enlightenment? In the wake of the Holocaust 
and the birth of the State of Israel? Why does 
the belief in chosenness remain so powerful 
among religious people in the 21st century?   
Are all Jews inherently Chosen, or does it 
depend on forming a personal covenant 
with God, as the Israelites did at Mount 
Sinai?   What do Reform, Conserva• ve, and 
Orthodox Jews believe about chosenness? 
Jewish Reconstruc• onists have gone so far as 
to remove it from their prayerbooks. How did 
the rest of the Jewish world respond? What 
about secular Jews? 

TIDAL WAVES

!VANLIFE": DIRTBAGGING IN JOSHUA TREE 
NATIONAL PARK

Directed by Kris• na Wong.
Tidal Waves is a short • lm about a young dancer’s struggle with 
scoliosis. A" er undergoing a surgery to correct her spine, Riley 
- a once triumphant and passionate dancer must now come to 
terms with the fact that she can no longer dance. Now in recov-
ery, her realis• c mother tries to steer her in a di# erent direc• on 
while her compassionate doctor enrols her in water therapy to 

help relieve the pain of both physically and mentally. 

Directed by Meghan Hill.  A short documentary about modern day vanlife: 
the good, the bad, and everything in between. Filmed out in Joshua 
Tree Na• onal Park in Southern California, I lived out of a van myself 
and befriended a group of solo vanlife travelers to capture the essence 
of this dirtbag, rock climbing, live-by-the-seat-of-your-pants lifestyle. 
Through my interviews with mul• ple solo travelers, this story aims to break 
common stereotypes about van life, revealing very real challenges and also 
discovering the true rewards of living on the road...

For those who don’t believe in 
God or who view bible stories as 
myth, what relevance does any of 
this have?   There are compe• ng 
narra• ves around chosenness in 
Judaism, Islam, and Chris• anity. 
What are the historical implica• ons 
of this rivalry? What is the 
connec• on between ‘The Chosen 
People’ and ‘The Promised Land?’
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SOULCASH GOLDEN HOUR

THE MAN 
WHO 
WASNT’T 
HERE

LACRIMOSA

Directed by Elina Maligina 
Elina Maligina’s new • lm Soulcash gives an insight into emo-
• onally charged and climac• c, but brief moment in the life of 
a woman who is going through menopause. The story is about 
the puri• ca• on through psychological change that happens at 
this point rather than the physiological one.

Directed by Claudia Vogt. 
Just like every morning a man 
unlocks the school gates. Just 
like every morning he starts 
his day with a strong tea. 
But today Khalid the school 
janitor experiences everything 
di! erently. On his walk through 
the empty school grounds he 
learns more about the student’s 
dreams, fears and memories 
than ever before. This 
documentary draws a picture of 
our genera• on’s children using 
their own voices to convey the 
messages they, themselves, 
deem necessary to tell. May 
this be their desire abundance 
and riches or their memories of 
a Syria that lays in shambles.

Directed by Ata 
Mojabi. 
Synopsis: In a dark 
and far far away 
planet called Sinema 
that everything 
"is frozen on it, a 
wounded man 
is going to get 
revenge." 

Directed by Tanja 
Mairitsch
The young girl Mila 
wakes up in an un-
known world full of 
mysteries. On her 
journey through 
ever changing 
surreal landscapes 
she meets her lover 
Theo. Mila has to 
learn that love also 
means to let go.

WHERE R U FROM

TOPOGRAPHY OF A GERMAN AUTOBAHN

Directed by  Junghyun 
Park. WhereRUFrom( 
is a self-portrait of the 
ar• st’s origins, her true 
beginning. Curiosity 
about childbirth and 
chromosomal sex 
determina• on inspired 
the project’s narra• ve.  
Consider that a man 
has two dis• nct 
chromosomes: X and 
Y, while a woman has 
2 chromosomes that 
are the same: X and 
X.  Imagine a race then 
between the X and Y 
chromosomes. Whoever 
gets to the egg • rst 
decides the child’s sex#

Directed by Oliver 
Gilch 
Brightly colored 
business parks 
$ ourish at the con-
nec• on points of 
German autobahns, 
to make life easier 
and nicer. This • lm 
screens a lightly sa-
• rical study about 
the change of our 
landscape.
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WILD MIND

COMPARTMENTS

FANNY 

I LOVE HAPPINES

HAO WELA: THE UNTOLD STORY OF 
HOT RODDING IN HAWAI’I

Screenplay by Fujio Toriaki In 
the year 20XX,a town regarded 
as a so-called”paradise for 
the disabled” is realized 
through the use of a 
cell-phone applica• on.
However,the origins of that 
town,planed in 2017,lay 
in the misappropria• on 
of a large-scale scien• • c 
experiment. Part one of the 
ensemble piece format Sci-
• ,Fantasy,Drama script. Part 
Two: The • erce ba• le between 
the characters and mythical 
gods in part one comes to 
an end, all the mysteries of 
the scien• • c experiments are 
solved, the crimes caused by 
the misuse of cellphones are 
uncovered, and peace comes 
to the modern town da• ng 
back from the near future of 

Anima• on Directed by 
Daniella Ko!  er and Uli Seis.

Ne• a, a young Israeli woman 
wishes to immigrate to Berlin. 
Her father, the son of Holo-
caust survivors, is horri• ed 
by her decision to live in the 
land that killed her ancestors. 
He refuses to speak to her 
again if she leaves. Based on 
Daniella Ko!  er’s personal 
story, “Compartments” is the 
• rst German-Israeli anima• on 
co-produc• on that wishes to 
explore collec• ve memories 
of the Holocaust in the third 
genera• on, and how they 
shape both sides in ways we 

cannot predict. 

Directed by  Halfdan 
Ullmann Tøndel, 
Norway. 

Fanny is in her mid-
twen• es and has just 
moved back to her 
hometown to start at 
the local University. 
During student 
orienta• on week she 
struggles to bond with 
the other students, 
and decides to seek 

out an old friendship. 

Directed by Su Chun-Hsu 
Produced by Connie Ma
A 3D anima• on series based 
on the stories from Fo Guang 
Shan “Humanis• c Buddhism” 
books by Hsing Yun. The 
stories cater to the problems 
faced by today’s children, and 
present the “Three Acts of 
Goodness – Do good deeds, 
say good words, think good 
thoughts” through exci• ng and 
fun anima• on produc• on. “I 
Love Happiness” has contem-
porary elements and linkage 
to the everyday life of modern 
society, as well as issues that 
the audience can relate and 
generate huge respond. 

Directed by Wojciech Lorenc. Images of beaches, sur• ng, 
and gently waving palms rarely evoke thoughts of growling 
engines or the smell of burning rubber. Travel brochures 
notwithstanding, genera• ons of vibrant racing comm uni• es 
have • ourished in Hawai’i since the arrival of the • rst 
automobiles and motorcycles at the turn of the 20th  century.  
While well-used race tracks can be found on Kaua’i, Maui, 
and Hawai’i Island, the only sanc• oned venue on the most 
populous island of O’ahu was shu• ered in 2006 leaving 
many racers without an outlet for their passion.  Some O‘ahu 
residents have turned to street racing; others have se• led for 
displaying their cars through cruising and a few have taken 
their passion to the venues s• ll ac• ve on the nei ghbor islands.  
Follow Mark Hanson, Psychology Professor and lifelong island 
“gearhead,” as he explores the history, people and passion of 
the uniquely gracious speed culture that has been evolving in 
Hawai‘i for over a century.  Poster opposite side ->

MAHAL

Short • lm from USA. Directed by Jay Espano.
Arthur, a re• red musician, desperately tries to reconnect with his 
Alzheimer’s stricken wife.  When he accidentally • nds an old music box 
that somehow triggers bits and pieces of her memory, he discovers an 

unse• ling truth about himself. No photo available at • me of prin• ng.  
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SUICIDO

THE LUCK 
BIRD

SOULCASH

THE ONE I ADORE

Directed by Huan 
andres Mateos.

Directed by Sadam Wahidi 
(Afganistan). 
Adam is a naive young man 
who • ghts with everyone. 
A• er losing his job, he seeks a 
solu• on from a wise man. The 
sage sends him to the desert 
and gives him forty days 
to hunt down the bird that 
brings good luck.is based on 
this quote of Rumi: “Do you 
know what you are? You are a 
manuscript oƒ a divine le• er. 
You are a mirror re• ec• ng a 
noble face.  This universe is 
not outside of you.  Look in-
side yourself; everything that 
you want,  you are already 

Directed by Elina 
Maligina. Latvian 
director's new • lm 
Soulcash gives 
an insight into 
emotionally charged 
and climactic, but brief 
moment in the life of 
a woman who is going 
through menopause. 
€ e story is about the 
puri• cation through 
psychological change 
that happens at this 
point rather than the 
physiological one.

Directed by Jason 
Seelman. 

A short ! lm from 
Canada, is a story 
of love lost and the 
lengths some can go 
to get it back

THE LAST SHOT

Directed by JMehrdad Parvani. A short ! lm from Ira n.

Sam is metal guitarist and he is lost in his mind

CLOUD KUMO
Directed by Yvonne Ng
CLOUD KUMO is an experimental • lm that recounts the 
devasta• on of Hiroshima atomic bombing when Satoko Ishii, 
a real atomic bomb survivor revisit the darkest days of her 
life. Reiko, her granddaughter who su! ers from the gene• c 
radia• on poisoning draws strength from Satoko to choreograph 
dance performance based on her life story. Together they face 
the future with hope and perseverance.
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FROM PREVIOUS YEARS 
WE RECOMMEND TO WATCH

DOG 
PRESIDENT 
DEBATE

FABER MAKANNA

HEADS OR TAILS HOLY UNHOLY

HOPE I AM HER

MY HEART NEVER FORGET

NOT BLACK ENOUGH ONCE UPON A DREAM

OUTLANGISH JUST THIS ONCE
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HEAR THE SILENCE 35 AND SINGLE CRADLE

BUBBLE

BARKLEY TRESS

HUNTINGDANCING IN WATER KUMAL

FIRE RIPPLES

WAR OR PEACE IMAGINE

FROM PREVIOUS YEARS ! RECOMMENDED TO WATCH
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BOX OFFICE WORLDWIDE Gross Earners at the • me of 

avengerS
$2,043,880,008

jurasic world
$1,216,198,004

incredibles 2
$951,507,145

black panther
$2,043,880,008

Mission: Impossible 6
$23,000,000 (s! ll coun! ng)

deadpool 2
$731,453,335

HOLLYWOD IN REVIEW TOP
FIVES
DEATHS

BING!BONG’S SACRIFICE 
Inside Out

HEAD BASHING 
The Tribe

PEDDLING GUTS 
Turbo Kid

MOTHER LOVE 
It Follows

WATER TORTURE 
Jurassic World

COMEBACKS
GEORGE MILLER 

Mad Max: Furry Road
KEANU REEVES 

John Wick
LILY TOMLIN  

Grandma
KURT RUSSELL 
Fast & Furious 7

HAN & CHEWIE 
Star Wars: The Force Awakens

SEX SCENES
HUDDLE!BUM  

Crimson Peak
FORBIDDEN LOVE 

Carol
BROS WITHOUT CLOTHES 

The D Train
SLIPPERY & SQUELCHY 

Spring
HANKY SPANKY  

Inherent Vice

FIGHTS
CHURCH CARNAGE 

Kingsman: The Secret Service
TRAIN PUNCHUP 

Spectre
ROAD RAGE 

Wild Tales
SPANNER TIME 
Fast & Furious 7

HULKBUSTER VS HULK 
Avengers: Age of Ultron

LAUGHS
DEBBIE’S ASSAULT COURSE 

Vacation
DOOF WARRIOR 

Mad Max: Furry Road
END CREDITS 

Inside Out
TRYING TO LIFT MJOLNIR 

Avengers: Age of Ultron
JASON STATHAM 

Spy

TRAILERS
Mad Max: Furry Road 
Star Wars: The Force

Awakens (teaser)
The Good Dinosaur

The Revenant
Suicide Squad

best dialogue
“Not My Tempo”

Terence Fletcher, Whirplash

“The Two Most Significant Events of the 
Twentieth Century: The Allies Win the War, 

and This”
Steve Jobs, Steve Jobs

“I Look Like Someone’s Homophobic Aunt.”
Susan Cooper, Spy

“I’m the Answer to a Fucking Trivial Pursuit 
Question”

Riggan, Birdman

“Dear White People... Stop Dancing.”
Sam White, Dear White People

“I’m Gonna Have to Science the Shit Out of 
This”

Mark Watney, The Martian

dire-logue
“I Love Dogs, I’ve Always Loved Dogs.”

Jupiter Jones, Jupiter Ascending

“Goddamn Time-Travelling Robots" Covering 
up their Goddamn Tracks" I Hate Them"”

Detetive O’Brien,Terminator Genisys

“The Carrots are Cooked"”
Philippe Petit, The Walk

“Hunt is the Living Manifestation of Destiny.”
Alan Hunley, Mission: Impossible - Rogue 

Nation

“I See It"”
Ray (looking at a Tsunami), San Andreas

World Wide
Earning 
Record  

AVATAR
$2,787,965,087

Mojo Stats 2018  
At • me of publica• on 
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